


NOT SURE WHAT TO TAKE?
Need advisement on a continuing education course or certificate, or need help deciding what to take? 
Our education advisors are available to help you in person, by phone, or by e-mail.

WEB: scps.nyu.edu
24 HOURS A DAY
Payment: Visa, MasterCard,
Discover, American Express

TELEPHONE: (212) 998-7150
Now through January 16:
Monday–Friday, 9. a.m.–5 p.m.*
Extended hours, January 20–February 12:
Monday–Thursday, 9. a.m.–7 p.m.; 
Friday, 9. a.m.–5 p.m.
Payment: Visa, MasterCard,
Discover, American Express

FAX: (212) 995-3060
24 HOURS A DAY
Payment: Visa, MasterCard,
Discover, American Express

MAIL
Mail registrations are accepted throughout 
the semester and must be postmarked at 
least two weeks before the course start 
date. Use the postage-paid registration 
form at the back of this Bulletin.
Payment: Visa, MasterCard, Discover,
American Express, Check

IN PERSON
25 West 4th Street
Now through January 16:
Monday–Friday, 9 a.m.–5 p.m.*
For extended hours at this location,
visit scps.nyu.edu.

Payment: Visa, MasterCard, Discover,
American Express, Check, Cash

Register now for the best course selection and availability. You may register during the semes-
ter according to the schedules and procedures in the Registration section of this Bulletin. Courses
begin throughout the term.

SPRING TERM
CALENDAR
Winter Session Classes
Throughout January 2009

Spring Classes Begin
Wednesday, February 4

Presidents’ Day
Monday, February 16 
All classes cancelled.

Mid-Winter Recess
Tuesday–Thursday, February 17–20
Classes cancelled at Norman Thomas
Center and Manhattan Village
Academy only.

Spring Recess
Monday–Sunday, March 16–22
All classes cancelled except at Norman
Thomas and Manhattan Village Academy.

Thursday–Sunday, April 9–19
Classes cancelled at Norman Thomas
and Manhattan Village Academy only.

WE WELCOME YOUR FEEDBACK
At NYU-SCPS, students are our number one priority. That’s why we want to hear about your experiences with SCPS.
We invite your questions, comments, and suggestions.

Call: (212) 998-7171 Web: scps.nyu.edu/feedback

HOW TO REGISTER

NEED TO CHECK CLASS 
LOCATIONS OR TIMES?
You can log in to your online account at
scps.nyu.edu to view your course details,
including class locations, room numbers,
dates, and times, or call the number below.

Call: (212) 998-7200

NEED TO DROP A COURSE?
You may drop a course by mail (145 Fourth
Avenue, 2nd Floor, New York, NY 10003),
in person (at NYU Student Services, 25 West
4th Street, Window 24, New York, NY 10012),
online at scps.nyu.edu/drop, or by fax
(212-995-3060) up until one day before the
course start date. If you wish to withdraw
from a course after the first class has met,
please consult our refund policy in the
Registration section of this Bulletin.

WEB SCPS.NYU.EDU | E-MAIL SCPSINFO@NYU.EDU

ON THE COVER: JOEL NAKAMURA
Joel Nakamura is known for his unique style: a blend of folk art and sophisticated iconography rendered in a neoprim-
itive technique, and informed by his knowledge of tribal art and mythology. Nakamura’s work has garnered more than
200 awards, enlivened venues around the world from U.S. embassies to Olympic opening and closing ceremonies, and
been featured in Time, U.S. News & World Report, and the Los Angeles Times, among other publications and books. He
resides in Santa Fe, New Mexico, with his wife Kathleen and children Paloma and Kai.

EDUCATION ADVISEMENT

IN PERSON
145 Fourth Avenue, 2nd Floor
(between 13th and 14th Streets)
Now through January 16:
Monday–Thursday, 9 a.m.–6 p.m.; Friday until 5 p.m.*
Extended hours, January 20–February 12:
Monday–Thursday, 9 a.m.–7 p.m.;
Friday, 9 a.m.–5 p.m.

TELEPHONE: (212) 998-7171
For an advisor specific to your area of interest,
see the General Information section of this Bulletin.
Now through January 16:
Monday–Thursday, 9 a.m.–6 p.m.; Friday until 5 p.m.*
Extended hours, January 20–February 12:
Monday–Thursday, 9 a.m.–7 p.m.;
Friday, 9 a.m.–5 p.m.

E-MAIL: advice.scps@nyu.edu

* Telephone and in-person registration may be suspended or altered due to holiday observance.

 



M Meets at NYU Midtown Center, 11 W. 42nd St.

N Meets at Norman Thomas Center, 111 E. 33rd St.

S Meets in the Washington Square, Cooper Square,
Union Square vicinity.

V Meets at Manhattan Village Academy, 43 W. 22nd St.

W Meets at the Woolworth Building, 15 Barclay St.

★ Consult an advisor before registering.

BOOK PUBLISHING:
PRINT AND DIGITAL    

Publishing the Graphic Novel
X59.9193/$375
S Sec. 1: Sat. 10 a.m.–4.30 p.m., Mar. 7–14 
(2 sessions). Dallas Middaugh, associate 
publisher, Del Rey Manga, Random House.

The growth and popularity of graphic
novels have been explosive in recent years
as readers and publishing houses discover
the excitement and possibilities of this 
category. This weekend intensive focuses
on all types of graphic novels, including
manga, superheroes, memoir, and literary;
and the elements of successful creation,
sales, and marketing strategies. Students
explore what works for adult and adoles-
cent audiences and what makes effective
art and editorial content. In addition, stu-
dents examine how to introduce graphic
novels into the mainstream marketplace,
through online and other innovative chan-
nels, as well as a self-publishing venture.

Grammar Intensive: Mastering Style
and Sentence Structure
X59.9125/$375
M Sec. 1: Sat. 10 a.m.–4.30 p.m., Feb. 21–28
(2 sessions). Lara M. Robbins, senior manag-
ing editor, Berkley Publishing Group, a Division
of Penguin Group (USA), Inc.

Every editor and publishing professional
must know the basics of good sentence
structure. This course is designed for those
who want to enhance their skills and fix
the grammatical mix-ups and mistakes that
can threaten good writing. Classes cover
dangling modifiers, subject-object agree-
ment, the misuse of collective nouns, 
misplaced punctuation, illogical fragments,
run-on sentences, and other grammatical
infractions. In addition, students study 
solutions to common and complex gram-
matical problems and explore ways to 
incorporate style and elegance into 
manuscripts.

From Writer to Reader: 
An Introduction to Book Publishing
X59.9100/$595
S Sec. 1: Tues. 6.45–8.45 p.m., Feb. 24–May 5
(10 sessions). No class Mar. 17. Philip Patrick,
publisher, Three Rivers Press, Crown.

This course takes you step-by-step
through the process by which an au-
thor’s words become a book in the
hands of the reader. Follow a book
through all its stages—from concept to
submission by a literary agent; contract
negotiations to acquisition by an editor;
the editorial process to design and pro-
duction; and marketing, publicity, pro-
motion, advertising, sales, special sales,
subsidiary rights sales, and distribution
to the bookstore. The interplay among
all of these different publishing functions
is emphasized. The primary focus of the
class is on trade publishing, or publish-
ing books with market appeal.

Everything You Need to Know About
Digital Publishing in the Book Industry:
An Introduction for the Non-Techie
X59.9221/$495
S Sec. 1: Mon. 6.45–8.45 p.m., Mar. 2–
Apr. 27 (8 sessions). No class Mar. 16.
Siobhán Padgett, digital sales and 
marketing manager, Hachette Book Group.

New digital technology has changed the
face of the book publishing industry,
bringing with it new language, processes,
issues, and opportunities. Designed for
non-techies, this course provides a thor-
ough introduction to this exciting enter-
prise. Learn about content acquisition
and development, archiving, asset man-
agement, digital formats (e-books, digital
downloads, etc.), search engines, aggrega-
tors, and the importance of the Internet
in marketing and promotion. Examples
of how digital technology is used in dif-
ferent industry segments are presented.
Industry professionals and newcomers
alike are prepared to participate in the
digital revolution.
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PUBLISHING

PUBLISHING
Interested in becoming a published author or brushing up on your

editing skills? Perhaps you want to know about the latest print and

online marketing tips or ways to find the best freelance opportuni-

ties in publishing. At the Center for Publishing, we are your guide

and gateway to this exciting industry. This spring, we offer several

hands-on, how-to courses designed to prepare you for a fast-paced

world in which traditional and digital media are rapidly converging.

Students just entering the industry will find courses in all the publishing

basics, including editing, copyediting, marketing, law, finance, and

much more. Those with more experience will find opportunities to

extend their skills and gain fluency with the new interactive tech-

nologies and practices that are transforming publishing. Learn from

some of the top figures in the field and master the skills you need to

pursue that dream job. Earn a Certificate in Publishing or Editing

and select from a wide range of courses we continually revise to 

reflect changes in the industry. 

Our offerings in Publishing include:

• Continuing education courses that help you master the basics of

editing, copyediting, finance, and marketing, as well as the latest

strategies in digital publishing and skills for success as a freelancer.

• Professional certificate programs: Publishing with concentrations in

Book Publishing and Magazine Publishing (page 4) and Editing

(page 4).

• Master of Science in Publishing, a highly respected program that ad-

dresses the integration of traditional and digital media in a rapidly

changing industry (page 3).

For information, visit scps.nyu.edu/publishing or call (212)-998-7220

to speak to an education advisor.

CONTENTS

Book Publishing: Print and Digital 1

Magazine Publishing: Print and Digital 3

Career nights include discussions on industry 

news and career opportunities, presentations on 

curriculum, and a chance to ask questions of faculty 

and staff. No RSVP is required, but please be punctual.

For more information, call (212) 998-7171.

CAREER NIGHT
Publishing
Tuesday, 6–8 p.m., January 13
NYU Midtown Center
11 West 42nd Street, 4th Floor
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W

NE
W

Click here for department website.



How to Be a Book Editor: An Inside
Look at the Editorial Process
X59.9122/$495
S Sec. 1: Wed. 6.45–8.45 p.m., Feb. 25–
Apr. 22 (8 sessions). No class Mar. 18.
Calvert Morgan, vice president, and 
editorial director, Harper Perennial.

Editors are the first and most crucial link
in the publishing chain. This course pro-
vides invaluable, practical information
for aspiring and fledgling editors. Topics
include where ideas come from, how to
evaluate a proposal and pitch the project
to publishing boards, negotiating with
agents, working with the author through
the writing process, basic line editing
techniques, and the editor’s ongoing role
in the publishing process. Class assign-
ments allow you to try out your editorial
skills. The course concludes with a can-
did discussion of editorial career paths.

Book Manuscript Editing Workshop
X59.9129/$595
S Sec. 1: Thurs. 6.45–8.45 p.m., Feb. 26–
May 7 (10 sessions). No class Mar. 19.
Laurie Chittenden, executive editor,
William Morrow.

This course, which covers both concep-
tual and line editing, is designed to help
you take your editing skills to the next
level. Learn how to develop and sustain
an author relationship, how to nurture
and guide a writer through the editing
process, and how to keep a project on
budget and on schedule. Students also 
explore the art of uncovering and com-
municating the author’s voice and point
of view and improving a manuscript’s
structure, narrative, and flow. Participants
work with both fiction and nonfiction
manuscripts in this hands-on workshop.
Students must have knowledge of the editor-
ial role in book publishing.★

How to Get Your Book Published: 
A Toolkit for Success
X59.9141/$495
V Sec. 1: Wed. 6.45–8.45 p.m., Mar. 4–Apr. 29
(8 sessions). No class Apr. 15. Jessica Faust,
owner, BookEnds Literary Agency.

How do you capture the attention of 
publishers and agents? This course 
helps you make your idea stand out in the
crowd. Beginning with an overview of the
decision-making process in publishing, 
it examines whether you really need an
agent and how to find one, the compo-
nents of a winning book proposal, how to
write query and pitch letters, and revising
your manuscript. Both fiction and nonfic-
tion writing are covered. Using your own
book idea as your class project, the in-
structor provides the advice you need 
to create a polished, salable proposal.

Fundamentals of Copyediting Books
X59.9120/$595

V Sec. 1: Mon. 6.45–8.45 p.m., Feb. 23–
May 4 (10 sessions). No class Apr. 13.
Navorn Johnson, associate director,
managing editorial, Hyperion.

V Sec. 2: Tues. 6.45–8.45 p.m., Feb. 24–May 5
(10 sessions). No class Apr. 14. Tere Stouffer,
freelance editor.

V Sec. 3: Wed. 6.45–8.45 p.m., Feb. 25–May 6
(10 sessions). No class Apr. 15. Susan Norton,
freelance editor.

N Sec. 4: Thurs. 6.45–8.45 p.m., Feb. 12–
May 14 (10 sessions). No class Feb. 19,
Mar. 26, and Apr. 9 and 16. Claire Wyckoff,
editor, Carnot USA Books.

Develop the editing skills you need in
the world of book publishing in this
practical training course. The different
editing requirements for trade, reference,
and other types of print works are dis-
cussed, as are those of online editing.
Learn standard proofreader’s and copy
editor’s marks, manuscript development,
common word usage problems, style
sheets or house styles, use of reference
works, and the interrelationship of copy
editor and editor to production editor.
This course includes extensive assign-
ments and constructive feedback.
Students must have proficiency in 
English grammar and composition.

Fundamentals of Proofreading
X59.9126/$495
N Sec. 1: Tues. 6.45–8.45 p.m., Mar. 3–Apr. 28
(8 sessions). No class Apr. 14. Terry Kornak,
freelance editor.

In this practical, hands-on course, you 
develop marketable proofreading skills
you can put to use in the book publishing
arena. Learn proofreader’s marks and
basic editorial skills, the role of the proof-
reader in the editing and production
process, and the process of working with
copy editors and designers. Topics also in-
clude proofing against a manuscript and
working with a style sheet, cold proofing,
proofreading responsibilities in an elec-
tronic environment, proofing on screen
versus hard copy, and proofing electroni-
cally generated and scanned material.

Promotional Writing That Works: 
How to Create Great Book 
Marketing Copy in Print and Online
X59.9908/$495
V Sec. 1: Tues. 6.45–8.45 p.m., Mar. 3–
Apr. 28 (8 sessions). No class Apr. 14.
Mary Ann Petyak, associate director of 
promotion, HarperCollins Publishers.

Effective writing is essential in any indus-
try, but never more so than in book pub-
lishing, a business built on words. This
course teaches you how to write the full
range of marketing materials common in
book publishing—including catalog copy,
jacket flaps, ads, brochures, and press 
releases. Several sessions are devoted to
developing copy for online marketing
channels. Learn to identify and communi-
cate key messages, write attention-getting
headlines, and handle revisions from au-
thors and editors. Differences in fiction
and nonfiction are explored. This hands-
on course is recommended for beginning
and intermediate writers in marketing or
publicity departments.

The Business of Book Publishing: 
An Introduction for the 
Nonfinancial Manager
X59.9180/$595
V Sec. 1: Mon. 6.45–8.45 p.m., Feb. 23–
May 4 (10 sessions). No class Apr. 13.
Charles Bozian, vice president and 
business manager, Macmillan.

An understanding of the financial issues
in book publishing is essential for those
who want to succeed in the business.
Using the profit-and-loss statement and
balance sheet as building blocks, we exam-
ine the economic issues that influence de-
cisions about book acquisitions, pricing,
inventory, and marketing expenditures
from both a macro (companywide) and a
micro (title-specific) perspective. Included
is an introduction to cash flow and its im-
pact, and other bottom line factors such
as licensing and paperback timing and
sales. This course is geared toward nonfi-
nancial professionals, but students do use
a calculator.

Freelance Opportunities 
in Book Publishing
X59.9192/$595
S Sec. 1: Mon. 6.45–8.45 p.m., Feb. 23–
May 4 (10 sessions). No class Mar. 16.
Barbara Richard, associate managing editor,
Vintage and Anchor Books, Random House.

Opportunities abound for skilled free-
lancers as publishers outsource responsibil-
ities that were once handled in-house. This
class encourages you to try your hand at
the most common freelance activities in
book publishing including copyediting,
proofreading, and fact checking; indexing;
picture research and permissions; and 
writing, marketing, and advertising copy
for print and online promotions. Class 
assignments give you the opportunity to
identify your strengths and interests and
prepare you to move on to more special-
ized courses. Whether you intend to build
a full-time freelance career, or want to sup-
plement your income, this course provides
invaluable advice.

Book Publicity and Promotion
X59.9146/$495
S Sec. 1: Tues. 6.45–8.45 p.m., Mar. 3–
Apr. 28 (8 sessions). No class Mar. 17.
Russell Perreault, vice president and publicity
director, Vintage and Anchor Books, Random
House.

Good publicity is the most effective com-
ponent of any marketing plan. Learn to
create and execute powerful campaigns to
support the sales efforts for your list.
This class explains how to identify the
best media outlets for your authors and
how to reach them with pitch letters,
press releases, and print and electronic
press kits. Other topics include the use of
blogs, podcasts, and social networking
sites alongside traditional media; the ef-
fectiveness of author tours; and practical
considerations such as making and main-
taining publicity contacts, managing au-
thor expectations, and when to hire an
outside PR firm.

Book Marketing in Print and Online
X59.9162/$495
W Sec. 1: Thurs. 6.45–8.45 p.m., Feb. 26–
Apr. 23 (8 sessions). No class Mar. 19.
Matt Schwartz, director of digital strategy 
and business development, Random House.

This course demonstrates how to integrate
advertising, publicity, promotion, and
sales activities into a marketing plan that
incorporates the latest print strategies and
online tactics such as author platforms, 
e-mail messaging, e-newsletters, search en-
gine marketing, RSS feeds, blogs, and 
mobile messaging. Taught by a veteran
book marketer, sessions cover the tech-
niques used to achieve sell-through in 
different distribution channels including
retail, library, education, special sales, 
and international markets.
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PUBLISHING

Summer Preview d
Summer Publishing Institute: Book, 
Magazine, and Digital Publishing
May 31–July 10, 2009

Now in its 30th year, this renowned program immerses students in an intense, six-
week study of book, magazine, and digital publishing. Combining workshops, 
strategy sessions, career advice seminars, and presentations by some of the leading
figures in publishing, this program introduces students to the editorial, marketing,
creative, business, sales, and multimedia aspects of the industry. Students create ac-
tual launch plans for new magazines, publishing websites, and book companies, and
learn from having their projects judged by a panel of senior publishing executives.
Upon completion of the program, students receive a Certificate in Publishing—
a very valuable credential in today’s competitive job market.

For details on all our summer intensive programs, visit scps.nyu.edu/summer
or call (212) 998-7200.



Crossing the Digital Divide: 
What Print Professionals Need to Know
X59.9966/$495
W Sec. 1: Tues. 6.45–8.45 p.m., Mar. 3–
Apr. 28 (8 sessions). No class Mar. 17.
Mark Coatney, projects editor, Newsweek.com.

This course is designed for print media
professionals interested in improving in-
terface with their digital counterparts and
for those who are considering making 
the leap to online-only endeavors. Learn
everything you need to know about how
magazines use digital space, including ef-
fective website components and the rise
of social networking. Explore how print
editors can successfully assign and edit
stories with online components, and fully
comprehend both the opportunities and
limitations of day-to-day digital publish-
ing. Case studies examine clever print/
online synergies. Digital-only magazines
and other interactive platforms, such as
mobile, are also discussed.

How to Write and Edit for the Web
X59.9214/$495
W Sec. 1: Wed. 6.45–8.45 p.m., Mar. 4–
Apr. 29 (8 sessions). No class Mar. 18.
Nicole Stagg, director, content strategy,
Hearst Digital.

In the current era of multiplatform pub-
lishing, creating Web content that works
effectively is an art and a necessity. To be
successful in this changing climate, writ-
ers and editors must know how to create
clear, concise content designed for fast
comprehension, scrolling, and usability
in multiple formats—including mobile, 
e-mail newsletters, video, and RSS feeds.
Content developers must address how
the site helps the user’s experience and
keeps them from migrating to other
sites. Learn the rules of effective Web
content creation and how to write and
edit in terms of key words and links.

Blogging Your Way to Profitability
X59.9960/$375
M Sec. 1: Sat. 10 a.m.–4.30 p.m., Mar. 7–14
(2 sessions). Lili Zarghami, director, Redbook
Online.

Initiate yourself into the world of online
publishing. This course explains the
structure of the blogosphere and its re-
lated businesses. Learn the difference be-
tween various blogs, identify which ones
work, and evaluate different blog tools.
Students learn the parameters and met-
rics for creating a blog and reaching a de-
sired audience. Case studies explore ways
in which Web entrepreneurs have been
able to monetize their blogs. Examine
how Google ads, aggregators, affiliate
programs, and other devices can increase
revenue, and consider unconventional
ways in which blogs have been used to
build brands, small businesses, and 
personalities.

Inside the Business of Magazines
X59.9580/$495
S Sec. 1: Thurs. 6.45–8.45 p.m., Mar. 5–
Apr. 30 (8 sessions). No class Mar. 19.
David Roberson, general manager,
digital, Alpha Media Group.

Magazines are businesses, whether bud-
geting for a cover shoot or doing a P&L
for a Web extension. Examine the finan-
cials of almost every aspect of a maga-
zine, including circulation, advertising,
production, printing, and marketing.
From creating practical editorial page
budgets to planning for spinoffs and spe-
cial interest publications, this course ex-
plores the fundamentals of developing a
financially robust brand with profitable
ancillary departments. Through lectures,
assignments, guest speakers, and discus-
sions of case studies, students examine
how brands best deal with the current
climate of rising costs and increasing
challenges from the digital field.

Magazine Advertising, Sales,
and Marketing: Print and Online
X59.9560/$595
W Sec. 1: Mon. 6.45–8.45 p.m., Feb. 23–
May 4 (10 sessions). No class Mar. 16.
Lawrence C. Burstein, publisher,
New York Magazine.

Advertising, sales, and marketing are all
critical to a magazine’s livelihood and life
expectancy. This detailed overview puts
the focus on consumer magazines and
business-to-business publications, the
sales process, and how sales are won in
today’s fast-paced magazine industry.
Emphasis is on proven sales and market-
ing tools and programs. Every facet of
advertising sales is covered, including
sales techniques, marketing positioning,
merchandising, ad pricing, and sales re-
search. Learn how salespeople interact
with editorial, circulation, production,
research, and online teams. Guest speak-
ers from magazines, as well as agency and
client representatives, provide real-world
perspectives.

MAGAZINE
PUBLISHING: 
PRINT AND DIGITAL    

Getting It Right: 
Research and Fact Checking 
for Books and Magazines
X59.9502/$375
M Sec. 1: Sat. 10 a.m.–4.30 p.m., Apr. 4–11 
(2 sessions). Patricia J. Singer, research 
director, Self.

In this challenging and sometimes liti-
gious era, writers and editors must know
where and how to verify facts in maga-
zine stories and book manuscripts. In
this course, students explore the strate-
gies that work, examine the best research
sources both on and offline, and learn
how to quickly and methodically fact
check a submission. Through hands-on
assignments, students gain a thorough
understanding of the importance of accu-
racy and how to best achieve it. Many
publishing houses and magazines rely 
on freelance fact checkers, and mastering
valuable research and fact-checking tech-
niques can prove to be an important 
publishing asset.

Introduction to Magazine Publishing
X59.9500/$595
S Sec. 1: Wed. 6.45–8.45 p.m., Feb. 25–
May 6 (10 sessions). No class Mar. 18.
Maggie Murphy, assistant managing editor,
People.

Learn step-by-step how a magazine 
works as a complete business enterprise.
Beginning with the importance of a fo-
cused and unique editorial concept or
product, explore the integral dialogue be-
tween the editorial, advertising, and circu-
lation departments. Learn the basics of
circulation, production, advertising, mar-
keting, financial management, page layout,
and design. Review trade and niche publi-
cations and examine trends and core is-
sues facing publications, as well as new
media and custom publishing entities.
Case studies and guest speakers from
major magazine publishing companies
provide a behind-the-scenes take on the in-
ternal workings of the magazine business.
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PUBLISHING

DIVISION FOR 
MEDIA INDUSTRY 
STUDIES AND 
DESIGN

Everything in publishing is changing.
Including the opportunities.

scps.nyu.edu/mspub

For more information about the 
Master of Science in Publishing,  visit:

MASTER OF SCIENCE IN PUBLISHING

Publishing is undergoing a rapid, sweeping, and fundamental transformation. Now, as 
the industry reimagines itself in the digital age, it requires leaders with both the perspec-
tive to understand the opportunities and the creativity to take advantage of them.

The Master of Science in Publishing from NYU-SCPS is a unique program set in the world’s 
publishing and media capital, and built on a real-world, real-workplace philosophy. Our 
renowned faculty of industry leaders provides in-depth knowledge of the editorial, busi-
ness, and digital strategies needed to reach the highest levels of professional success. We 
o� er ß exible part-time and full-time evening study, networking workshops and forums, 
an internship program, and more.
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M Meets at NYU Midtown Center, 11 W. 42nd St.

N Meets at Norman Thomas Center, 111 E. 33rd St.

S Meets in the Washington Square, Cooper Square,
Union Square vicinity.

W Meets at the Woolworth Building, 15 Barclay St.




