








GLOBALIZATION
HAS GIVEN WAY TO

GLOBALITY—
ANEW ERA

wHicH EVERYONE
FROM EVERYWHERE
COMPETES FOR

EVERYTHING.

Boston Consulting Group

EVENTS
i ert A
Global Affairs l
Career‘Ni_ t !

Tues'd'a§l,_ §-8 p.m., Sept. 1
Woolworth Building
15 Barclay Street

For details, see page 2.
ey e
The Cepﬁr for Global‘
Affairs host frequent
public !a\'/?nts with top
scholars and industry
experts di_scu,ssing
critical global issues.
To learn more, visit
scps.nyu.edu/cga.
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FOR INFORMATION:
SCPS.NYU.EDU/CGA
for a complete listing of

courses and programs.
(212) 998-7171

GLOBAL AFFAIRS

The broad effects of the economic downturn will do little to alter the long-
term trend toward increasing interconnectivity between countries and
cultures. Professionals in virtually every industry today are expected to oper-
ate across borders; for senior executives, these requirements are most evident.
As the most international of U.S. cities, New York promises a wealth of oppor-
tunity for those with a global mindset and the expertise to match.

A sampling of relevant courses are below, with many more online.

The New Economies of South Asia
X12.9316/$525

Thurs. 6.45-8.25 p.m., Sept. 24-Dec. 3
Examine the emerging dynamics and opportuni-
ties of South Asia and its relationship to the
global economy.

America’s Image in the World:

Public Diplomacy, Media, and
International Relations

X12.9146/$525

Mon. 6.45-8.25 p.m., Sept. 21-Nov. 30
Review the history, concepts, and practice of
U.S. public diplomacy; examine ideas of how
opinions are formed; and explore the impact of
global new media.

Microfinance and Social
Entrepreneurship

X12.9189/$525

Mon. 6.45-8.25 p.m., Sept. 21-Nov. 30

Explore how social entrepreneurs around the
world are using market principles and forces to
tackle critical social and environmental problems.

Making Sense of the Global Markets
X12.9429/$525

Tues. 6.45-8.50 p.m., Sept. 22-Nov. 10

Hone your ability to discern noise, theory, and
opinion in today’s financial market news, and
gain a better understanding of the current state
of the global financial market.

EARN A CREDENTIAL

International Food Policy

and the Food Crisis
X12.9949/$525

Mon. 6.45-8.25 p.m., Sept. 21-Dec. 7

Explore the causes and potential solutions to
the international food crisis and examine interna-
tional food policy and its role in international
development.

The Effect of Climate Change

on the Global Environment
X12.9942/$525

Wed. 6.45-8.25 p.m., Sept. 23-Dec. 2

In this introduction to climate change, learn
about its core causes; impacts on biological di-
versity, weather, the global economy, and secu-
rity; and efforts underway to solve it.

The Natural Resources Crisis Intensive
X12.9423/$195
Sat. 9 a.m.-5 p.m., Nov. 14

Examine the conflicts that arise in the competi-
tion for natural resources, the ecological impacts
of resource consumption, and the threats to
nature’s ability to renew these resources.

The Development and Finance

of Carbon Markets

X12.9421/$195

Sat. 9 a.m.-5 p.m., Nov. 7

Take an intensive look at the most dynamic new
markets in global finance—those that trade cred-
its for the reduction of carbon and other green-
house gas emissions.




HOSPITALITY, TOURISM,
AND SPORTS MANAGEMENT

New York City remains a world-class locale for both domestic and interna-
tional travelers and events, ensuring opportunities for professionals with the
right expertise. And while the hospitality and tourism industries have been
affected by the recession, their long-term prognosis is excellent. As middle
classes continue to develop in emerging economies, global travelers are
expected to increase by the tens of millions.

A sampling of relevant courses are below, with many more online.

Accelerated Course in Hotel Operations
X65.9801/$1,180
Tues. Thurs. 6.45-9.15 p.m., Sept. 22-Dec. 17

This intensive course covers essential industry-
specific skills in facilities management, food and
beverage services, sales and marketing, human
resources, business etiquette and communica-
tions, and other areas. Includes site visits.

Accelerated Course in Food

and Beverage Operations
X65.9803/%$1,180

Mon. Tues. 6.45-9.15 p.m., Sept. 21-Dec. 8
Acquire in-depth knowledge of hotel and restau-
rant operations, such as catering, menu planning,
inventory and purchasing, facility design, busi-
ness skills, and more. Includes site visits.

Special Events Management
X65.9640/$1,020
Wed. 6.45-9.15 p.m., Sept. 23-Dec. 16

Learn to create special events that meet client
goals, including developing an event theme;
selecting and negotiating with vendors and
sponsors; and managing volunteers, VIPs,
budget, and risk.

Meeting and Conference Management
X65.9560/$1,020

Tues. 6.45-9.15 p.m., Sept. 22-Dec. 8
Understand how to develop meeting goals,
negotiate with suppliers, register participants,
and manage on-site tasks.

EARN A CREDENTIAL

Budget and Financial Management
for Meeting Managers
X65.9531/$650

Fri. Sat. 9 a.m.-5 p.m., Sept. 25-26

This course discusses fixed and variable cost
controls, explores a variety of revenue streams,
and managing variances in profit and loss
expectations.

Marketing and Revenue Strategies

for Meeting Planners

X65.9544/$650

Fri. Sat. 9 a.m.-5 p.m., Oct. 23-24

Explore the revenue side of the meetings busi-
ness. Learn critical marketing strategies and tac-
tics for increasing attendance and maximizing
particiption.

PC Applications for Meeting Managers
X65.9520/$825

Fri. Sat. 9 a.m.-5 p.m., Dec. 4-5

Designed exclusively for meeting and event-
planning professionals, this course focuses

on optimizing Microsoft Office software skills
that save time and money when accomplishing
meeting planning tasks.

Working With Destination Partners
X65.9603/$650
Fri. Sat. 9 a.m.-5 p.m., Dec. 4-5

Discover which organizational abilities are vital
to destination management company profes-
sionals as they organize the many elements of
meetings, events, and incentive programs
worldwide.

tHe TRAVEL
o TOURISM

SECTOR WILLADD

5 MILLION JOBS
A YEAR THROUGH 2019

World Travel and Tourism Council 2009 projection

e SPORTS BUSINESS

INDUSTRY 15 one oF e
LARGEST anp FASTEST-
GROWING INTHE US,

Sports Business Journal

EVENTS

32nd Annual NYU
International
Hospitality Industry
Investment
Conference

June 6-8, 2010

For details, visit
scps.nyu.edu/hospitality
conference.

Hospitality, Tourism,
and Sports
Management

Career Night

Wednesday, 6-8 p.m.,
Aug. 26

NYU Midtown Center
11 West 42nd Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/
TISCHCENTER

for a complete listing of
courses and programs.
(212) 998-7171




WHAT’S NEXT? OPPORTUNITIES AND PATHWAYS TO

NEW YORK CITY:

THE WORLD’S
BUSINESS CAPITAL

With large and highly concentrated business districts,
the center of global finance, top entrepreneurial and
creative talent, and world-class cultural offerings—
it’s no surprise that New York was ranked the number Eag¥y
one city for business (of 60 cities worldwide) on the 'E-! :
Foreign Policy 2008 Global City Index.

Even as the current downturn overwhelms other U.S. cities, New York has fared
relatively well. The New York economy remains strong and diversified, a national
and global leader for professional services, media, information technology,
insurance, finance, design, and engineering.

LEVERAGING CURRENT SKILLS
INTO A NEW PROFESSION

Kip Schaefer’s timing couldn’t have been better. The 30-something
£ € What’s most Bear Stearns trader had entered the NYU-SCPS Heyman Center Master’s
Program in Fundraising and Grantmaking in 2006, preparing for a

important is lis-
possible career change perhaps a decade later. The program would let

him blend his experience in finance with his interest in nonprofits. Then
inner call about the market plunged, Bear Stearns was bought, and the soon-to-be

tening to your

the kind of im- father of three suddenly found himself on the job market.

pact you want Through new contacts, Schaefer secured an interview with the CEO of

. the National Philanthropic Trust. He completed his master’s in December
to make in the 2008, and started as Director of Institutional Business Development a
world.” month later. Today he acts as a liaison between charities and donors,

educating financial advisors about donor-advised funds, the country’s

Kip Schaefer

fastest-growing charitable vehicle.




SUCCESS IT’S ALL GOING GLOBAL. AND

DIGITAL. AND SUSTAINABLE. AND...

‘ ' “Everything is changing,” might be an overstatement, but just barely.
) Even President Obama proposes, “Let’s recognize a 21st century reality:
Learning doesn’t end in our early 20s.” Macro trends, such as increasing
A 4 o interconnectivity among countries and cultures, more advances in
i o information technology, and the push for energy efficiency are industry-

wide transitions. And the speed and breadth of the transformations may
of workers with well be unmatched in history.

green jobs would As new companies form and existing companies change, all professionals

recommend a need to adapt, many dramatically. In nearly all areas, continuing education
career in the remains one of the most effective means for people to make sure that they
environmental continue to be as valuable and as productive as possible.

sector to others.

THE FIRST STEP BEFORE YOUR NEXT STEP:

CAREER NIGHTS AND
INFORMATION SESSIONS

What’s next for you? Come to an NYU-SCPS Career Night to speak with faculty
and program directors, find out about career opportunities, and learn about
courses and degree programs. You can even register for a course on the spot.

*Industry Trends
eCareer Opportunities
*eCourses and Programs

FOR LOCATIONS AND TIMES, VISIT SCPS.NYU.EDU.

NEW GROWTH IN EXISTING FIELDS
While emerging sectors offer the promise of
many hew career opportunities, some existing
fields are experiencing exciting growth. SCPS
offers educational paths to success in both.

ACCOUNTING +18%

FILM AND VIDEO +11%

INFORMATION TECHNOLOGY +24% .
PHILANTHROPY +13% o
SOFTWARE PUBLISHING +32% m“
TRANSLATION +24%

U.S. Bureau of Labor Statistics projection through 2016
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24,000

SENIOR-LEVEL
NONPROHIT

JOBS WILL
BE AVAILABLE
THIS YEAR.

Bridgespan Group in 7he Chronicle of
Philanthropy 2009

FREE EVENT

Philanthropy
and Fundraising
Career Night

Wednesday, 6-8 p.m.,
Sept. 2

Woolworth Building
15 Barclay Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/
PHILANTHROPY

for a complete listing of
courses and programs.
(212) 998-7171

PHILANTHROPY
AND FUNDRAISING

The economic downturn’s effect on many philanthropic organizations presents
talented executives, especially fundraisers, with exceptional opportunities and
visibility. As a sector, nonprofit continues to grow. Expected employment

will pass 15 million by 2010, bringing broad demand for professional expertise.
New York and California remain the field’s leading locations, both nationally

and globally.

A sampling of relevant courses are below, with many more online.

Is My Project Fundable? Improving
Access to Government Funding
X39.9007/$250

Wed. 6.30-8.30 p.m., Oct. 7-21

Understand and acquire the skills to navigate
local, state, and federal funding processes; ad-
dress management issues; ensure financial ac-
countability; and learn to put a successful and
timely grant package together.

The Financial Markets

and the Nonprofit Portfolio
X39.9216/$250

Tues. 6.30-8.30 p.m., Nov. 10-24

Analyze financial markets to be able to educate
fundraisers, gift planners, and nonprofit CFOs of
the need to better understand the investment of
development campaign funds.

Introduction to Fundraising Careers
X39.9103/$350

Wed. 6.30-8.30 p.m., Sept. 30-Oct. 14

Learn about career opportunities in fundraising
and get a detailed explanation of all facets of
fundraising for the nonprofit sector.

Special Events in Difficult Times:
Attracting Donors and

Recalibrating Goals

X39.9065/$300

Fri. 9 a.m.-5 p.m., Nov. 6

Explore why donors say “yes” to events and ana-
lyze costs in relation to fundraising goals and
new prospect development.

EARN A CREDENTIAL

Art of the Ask: From the Perspectives
of Professionals and Philanthropists
X39.9220/$450

Tues. 9 a.m.-5 p.m., Oct. 27

Learn the most effective methods of asking for
financial support when soliciting gifts from indi-
viduals, corporations, or foundations.

Fundraising in Times of Economic Crisis
R39.1203/$50

Wed. 12-2 p.m., Oct. 21

Examine strategic planning, direct marketing
campaigns, and the redefined role of planned
giving during this era of economic challenge.

Strategies and Trends in

Internet Fundraising

X39.9335/$250

Fri. 10 a.m.-4 p.m., Nov. 13

Explore successful online strategies and practices
of leading nonprofits, the cost-benefit ratio of on-
line activities, when to outsource them, and more.

Using Social Networks and New Media
Technologies in Your Nonprofit
X39.9211/$250

Wed. 10 a.m.-4 p.m., Nov. 11

From Facebook to weblogs, learn about social
media tools and how your organization can use
them to build community, share photos and
videos, promote your cause, and more.




ARCHITECTURE, REAL ESTATE,
AND CONSTRUCTION

Green building is one of the bright spots in the U.S. economy, with commer-
cial, residential, and infrastructure all increasingly focused on energy effi-
ciency and environmental sustainability. The complexity of these projects is
driving long-term demand for specialized management-level personnel. The
current lean period for contractors presents favorable circumstances for
builders, with 2009-2010 an especially good time to get work started.

A sampling of relevant courses are below, with many more online.

The Dollars and Sense

of Designing Green

R63.2000/%$240

Thurs. 9 a.m.-4 p.m., Oct. 22

Identify and work with materials, methods, and
systems to facilitate LEED certification. Examine
the architect’s role in achieving sustainable
design site selection, hazardous waste cleanup,
and more.

LEED Professional Accreditation
Exam Preparation

X63.9646/$795

Thurs. Fri. 9 a.m.-5.30 p.m., Sept. 24-25
More sections listed online.

This LEED AP+ exam preparation course in-
cludes a review of LEED credits and the build-
ing certification process, simulated exam
guestions, a practice exam, and strategies for
passing the exam.

Buying Foreclosed Real Estate
R62.9706/$225

Sat. 9.30 a.m.-4 p.m,, Dec. 12

Buying a foreclosed residential property may be
the deal of a lifetime or a mistake. Understand
the process, forecast financing costs, analyze
property improvements, and close the deal.

Greening Up Existing

Commercial Real Estate

R61.0054/$295

Fri. 9 a.m.-5.30 p.m., Nov. 6

Learn the benefits of going green and how exist-
ing commercial buildings can be retrofitted and
repositioned to meet building standards.

EARN A CREDENTIAL

Commercial Real Estate
Asset Management
X62.9639/$640

Mon. 6-8 p.m., Sept. 21-Nov. 23

Explore techniques for increasing the value of
real estate assets under management on behalf
of ownership. Learn the components of asset
management and the process from property,
asset, and portfolio management perspectives.

Environmentally Sustainable Design
R63.2062/$240
Fri. 9 a.m.-4 p.m., Oct. 2

Understand LEED specifications and key
concepts of ecological literacy, sustainable
design, biomimicry, resource reuse, and how
to apply these to the design and construction
of green buildings.

Green Building Practices for the

Real Estate Industry

X61.9159/$295

Fri. 9 a.m.-5.30 p.m., Nov. 6-20

Learn the principles of sustainability practices in
commercial real estate and stay abreast of the
latest initiatives affecting the financing, develop-
ment, renovation, operations, marketing, and
leasing of buildings.

Managing Sustainable Building Projects
X63.9641/$640
Mon. 6-8 p.m., Sept. 21-Dec. 7

Explore strategies for integrated design, estab-
lishing goals, specifications, construction admin-
istration, commissioning, post-occupancy
evaluation, and LEED certification.

150

OF COMMERCIAL

REAL ESTATE
EXECUTIVES SAY THE

CREDIT CRUNCH
WILL NOT DISCOURAGE
THEM FROM

BUILDING GREEN.

Real Estate Information Systems Media 2009

FREE EVENTS

Real Estate: Sales,
Appraisal, Finance,
Investment,
Development, and
Management
Information Session

Wednesday, 6-8 p.m.,
Sept. 2

NYU Midtown Center
11 West 42nd Street

Construction
Management
Information Session

Tuesday, 6-8 p.m., Aug. 25
NYU Midtown Center
11 West 42nd Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/
REALESTATE

for a complete listing of
courses and programs.
(212) 998-7171




DESIGNERS
WANTED:

VIDEO GAMES

PDAS
CELL PHONES

VIDEO
WEBSITES

FREE EVENT

Design Open House

Tuesday, 6.30-8 p.m.,
Aug. 25

Woolworth Building
15 Barclay Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/DESIGN
for a complete listing of

courses and programs.
(212) 998-7171

DESIGN

Design remains a highly attractive, and therefore highly competitive, field
worldwide. Outsourcing is a growing trend, but primarily for low-level work.
In the U.S., demand for graphic designers, especially those involved in website
development and overall communication strategies, is expected to grow a

full 10 percent by 2016. Meanwhile, adaptability will be key for the country’s
72,000 interior designers. For product designers, CAD skills and business ex-

pertise will prove most valuable.

A sampling of relevant courses are below, with many more online.

InDesign: Advanced
X36.9258/$495
Mon. 6.20-9.50 p.m., Nov. 23-Dec. 14

Maximize the potential of InDesign with libraries,
tables, and nested styles and use Bridge to pub-
lish electronically and to produce interactive
PDFs and tagged text.

Flash: Intermediate

X36.9251/$495

Thurs. 6.20-9.50 p.m., Oct. 22-Nov. 12

Focus on text fields, movie clips, and scripting.
Learn to use variables, functions, if-then
statements, and loops in Actionscript, Flash’s
programming language.

Dreamweaver: Intermediate
X36.9252/$495
Wed. 6.20-9.50 p.m., Oct. 28-Nov. 18

This course covers more advanced CSS/CSSP,
behaviors, creating templates, developing
libraries, and automating workflows and
includes the basics of back-end databases.

Website Usability: Intermediate
X36.9056/$495

Mon. 6.20-9.50 p.m., Nov. 23-Dec. 14

Get the skills to generate statistics on the effec-
tiveness of website designs to demonstrate
accountable results.

EARN A CREDENTIAL

SolidWorks
X36.9093/$795
Sat. 2-5 p.m., Sept. 26-Nov. 14

Learn to create high-quality technical drawings
to convey your product ideas with this CAD soft-
ware—the industry standard 2D and 3D com-
puter program for industrial design.

Interior Design Studio II: Applied Design
X36.9156/$615
Wed. 6-9.45 p.m., Nov. 11-Dec. 16

Analyze spatial problem-solving and the applica-
tion of design principles to projects of varying
scale, materials, and structures.

Color Harmony
X36.9102/$495
Thurs. 6.20-9.50 p.m., Nov. 12-Dec. 10

Study which colors create a cohesive palette for
a project, which seem to recede or advance,
which vibrate when placed next to each other,
and which should be avoided.

Basic Drafting for Interior Design
X36.9143/$495

Sat. Sun. 9 a.m.-4 p.m., Oct. 3-4

More sections listed online.

This course for interior designers teaches basic
drafting, space surveying, plan sketching, and in-
formation recording, and utilizes lessons in scale,
line weights, notations, and dimensions.




DIGITAL ARTS

Digital media is everywhere. Consumers now expect realistic gaming experi-
ences, 3D animated movies, and dazzling special effects for TV, movies, and in
every last corner of the Web. Multimedia artists—digital animators, filmmakers,
editors, audio designers, and post-production specialists—are among the
many professionals whose job prospects remain strong and growing.

A sampling of relevant courses are below, with many more online.

Nuke
X35.9461/$895
Sat. 2-5 p.m., Sept. 26-Nov. 21

This course explores Nuke’s 3D workspace, pro-
jection mapping, geometry modifiers, and multi-
channel compositing capabilities.

Art of Animation and VFX
X35.9604/$585
Mon. 6.45-9.45 p.m., Sept. 21-Oct. 26

This course introduces students to the tools and
techniques of digital effects employed in indus-
tries such as filmmaking, television, video game
production, and scientific visualization.

Flash: Animation
X35.9621/$495
Mon. 6.20-9.50 p.m., Nov. 30-Dec. 21

Learn an essential application for developing In-
ternet animations, an in-demand skill for Web
developers and artists looking for widespread
recognition.

Photoshop: Intermediate
X36.9227/$495

Tues. 6.20-9.50 p.m., Oct. 20-Nov. 10

More sections listed online.

Learn tips and shortcuts to boost your Photo-
shop productivity, and master techniques includ-
ing complex masking, patterns, textures, unusual
filters, and layer maneuvers.

ZBrush

X35.9106/$495

Mon. 6-9.30 p.m., Nov. 2-23

Learn ZBrush’s 3D modeling and texturing in this
hands-on workshop. Get a step-by-step intro-
duction to organic sculpting and discover tech-
niques for model creation and manipulation.

EARN A CREDENTIAL

Storyboarding and Animatics
X35.9675/$725
Wed. 6.45-9.45 p.m., Sept. 30-Dec. 9

Learn to create shot-by-shot storyboards of
your own project—whether a sample of a fea-
ture film, commercial, video game, or anima-
tion—a valuable skill in a number of industries.

Audio Industry
X35.9491/$850
Tues. 6.45-9.45 p.m., Sept. 29-Nov. 24

Get an inside look at how media producers, pub-
lishing companies, and performance rights soci-
eties work to incorporate audio material and
music into today’s media.

3D Studio Max

X35.9071/$950

Sat. 2-5 p.m., Oct. 3-Dec. 12

Whether you’re an animator, Web designer,
game developer, artist, designer, or architect,
practice 3D modeling, animation, rendering, and
effects.

Motion

X36.9307/$495

Mon. 6-9.30 p.m., Nov. 30-Dec. 21

As part of Final Cut Studio 2, Motion is Apple’s
challenge to After Effects. Learn to use this
powerful software and acquire the skills essential
for creating eye-catching 3D motion graphics.

Title Design

X36.9236/$495

Wed. 6.20-9.50 p.m., Nov. 18-Dec. 16

Under the tutelage of award-winning instructors,
produce dynamic openings that support and
propel story narrative using After Effects.

WHAT PIXAR
LOOKS FOR IN
ANIMATORS” WORK:

WE WANTTO SEE A
STRONG SENSE OF

ACTING...TO GET A
SENSE OF SOMEONE'S
ABILITY TO UNDERSTAND
PHYSICS AND THE
FUNDAMENTALS OF
ANIMATION.

FREE EVENT

Digital Arts
Open House

Tuesday, 6.30-8 p.m.,
Aug. 25

Woolworth Building
15 Barclay Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/DESIGN
for a complete listing of

courses and programs.
(212) 998-7171




THE PROVEN

POPULARITY
OF 3D THEATRICAL
RELEASES BODES

WELL For THE

FINANCIAL FORTUNES

OF THE FILMMAKING
INDUSTRY.

2009 NAB Digital Cinema Summit

FREE EVENT

Film, Video, and
Broadcasting
Open House

Tuesday, 6.30-8 p.m.,
Aug. 25

Woolworth Building
15 Barclay Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/FILM
for a complete listing of

courses and programs.
(212) 998-7171

FILM, VIDEO,

AND BROADCASTING

Film has historically been among the industries best able to weather eco-

nomic downturns. A significant short-term drop-off is unlikely. Meanwhile,

the explosive increase in content needed to fill hundreds of satellite and cable

TV channels, as well as Web- and mobile-based media will lead to strong

job growth long term. Competition for the high-profile jobs (writers, actors,

producers, directors) remains intense. Digitally focused film professionals

have, and will continue to have, the greatest number of opportunities.

A sampling of relevant courses are below, with many more online.

Producing for TV and New Media
X34.9167/$925
Mon. 6.45-9.45 p.m., Sept. 21-Nov. 23

This intermediate-level course focuses on devel-
oping, producing, and pitching original nonfic-
tion content for TV and nonbroadcast venues—
exploring everything from breakdown and
budget lines to production and promotion.

Production Company Management
X34.9138/%$1,025
Thurs. 6.45-9.45 p.m., Sept. 24-Dec. 17

Learn how to form a company that develops and
produces products for film and television. Under-
stand the business structure for developing, pro-
ducing, and distributing films.

Documentary Development,
Research, and Financing
X34.9425/$925

Thurs. 6.45-9.45 p.m., Sept. 24-Dec. 17

Would-be documentarians hone their ideas into
viable projects by addressing the issues that pre-
cede shooting, including research, fundraising,
budgets, and contracts.

Finance Management for Film and TV
X34.9125/$725

Mon. 6-8.45 p.m., Sept. 21-Dec. 7

Explore best practices; industry standards; and
current trends for controlling costs, managing
budgets, and reporting costs and variances to
producers, studios, and finance companies in
film and television production.

EARN A CREDENTIAL

Entertainment Law for Producers
X34.9136/$995
Wed. 6.45-9.30 p.m., Sept. 23-Dec. 23

Develop familiarity with entertainment law’s con-
tracts and legal principles, and learn how to find
and effectively work with an attorney to safe-
guard interests.

Broadcast Programming and Scheduling
X34.9953/$400
Thurs. 6.45-8.15 p.m., Oct. 15-Nov. 19

Study the most effective methods to plan and
schedule broadcasts, cable and syndicated
events, and webcasts by considering audience
preferences, competitors’ offerings, and media
content.

Editing | With Avid Media Composer
X34.9064/$1,230

Mon. 6-9.45 p.m., Sept. 21-Nov. 23

Explore logging and organizing footage, digitiz-
ing from various formats, basic editing tech-
niques, trimming, title keying, motion effects,
audio mixing, and more.

Acting for Film and TV
X34.9196/$835
Mon. 6-9.30 p.m., Sept. 21-Dec. 7

Whether you are an actor making the transition
from stage to screen or new to the performing
arts, learn to build your confidence in front of
the camera.




PUBLISHING

Excellent job opportunities for skilled professionals stand in stark contrast to
the much-reported decline in traditional publishing formats. The seemingly
irreversible move online and the increasing momentum of e-books are behind
the robust 32% projected increase in the broader software publishing cate-
gory. The industry’s new model anticipates unprecedented market reach,

delivered through multiple media.

A sampling of relevant courses are below, with many more online.

Blogging Your Way to Profitability
X59.9960/$395
Sat. 10 a.m.-4.30 p.m., Oct. 3-10

Initiate yourself into the world of online publish-
ing by learning about various types of blogs,

evaluating blog tools, and exploring the parame-
ters and metrics for reaching a desired audience.

Publishing Online: What It Costs
X59.9106/$495
Thurs. 6.45-8.45 p.m., Oct. 8-Dec. 3

Learn what it costs to acquire the necessary
hardware, software, and content management
systems to create a content-rich site with a pos-
sible commerce function.

Freelance Opportunities

in Book Publishing

X59.9192/$595

Wed. 6.20-8.20 p.m., Sept. 30-Dec. 9

As publishers outsource responsibilities that
were once handled in-house, opportunities
abound for skilled freelancers working as copy-
editors, proofreaders, fact checkers, and other
roles.

Freelance Opportunities

in Magazine Publishing
X59.9530/$495

Thurs. 6.45-8.45 p.m., Oct. 8-Dec. 3

This course provides an insider’s guide to pitch-
ing general and special interest and trade publi-
cations, working with a magazine’s line and copy
editors, and dealing with fact-checking and
online requirements.

EARN A CREDENTIAL

Book Marketing in Print and Online
X59.9162/$495
Wed. 6.45-8.45 p.m., Sept. 30-Dec. 2

Learn how to integrate advertising, publicity,
promotion, and sales activities into a marketing
plan that incorporates the latest print strategies
and online tactics.

Web Workshop for Print Editors
X59.9510/$395
Sat. 10 a.m.-4.30 p.m., Oct. 17-24

In this workshop, students learn what makes
good Web copy, how to maximize search engine
optimization (SEQO), and how to create content
that enhances the brand and attracts and en-
gages the audience.

Finding a Job in Publishing:
Résumés, Cover Letters, and More
X59.9194/$275

Sat. 10 a.m.-4.30 p.m., Oct. 17

In this hands-on workshop led by a human
resources expert from the media industry,
students examine the content, format, and
focus of résumés that impress employers.

Social Media: Strategies

for Marketing Success
X59.9200/$395

Sat. 10 a.m.-4.30 p.m., Nov. 14-21

Examine the increasing influence of social media
like Twitter and Facebook and explore how to
best use these new platforms to promote prod-
ucts, drive sales, and understand consumption
patterns and trends.

“WE ARE IN THE

INFORMATION
DISTRIBUTION

BUSINESS

FORMERLY
KNOWN AS

PUBLISHING.

Bo Sacks
MPA-IMAG 2009 Conference:
The Future of Publishing

FREE EVENT

Publishing
Career Night

Monday, 6-8 p.m.,
Aug. 24

NYU Midtown Center
11 West 42nd Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/
PUBLISHING

for a complete listing of
courses and programs.
(212) 998-7171




NYU IS ONE
OF THE MOST

IMPORTANT
TRAINING

GROUNDS FOR
APPRAISERS IN
THE COUNTRY.

Appraisers Association of America May 2009

EVENTS

Art Law Day:
Current Legal Issues
for Appraisers, Attor-
neys, and Collectors

Monday, 8.30 a.m.-5 p.m,,
Nov. 9

Woolworth Building

15 Barclay Street

Art Appraisal, Arts
Administration, and
Art Business
Information Session

Wednesday, 6-8 p.m.,
Aug. 26

Woolworth Building
15 Barclay Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/ARTS
for a complete listing of

courses and programs.
(212) 998-7171

ART APPRAISAL AND
ARTS ADMINISTRATION

Though challenges in the art world are likely to persist for a few years, banks
and auction houses have seen dramatic increases in demand for lending by
clients looking to leverage their art, with two of the largest banks reporting
a 50 percent jump. In the nonprofit art sector, marketing, fundraising, and
financial management experience all remain highly sought-after. Expertise
will become even more valued as competition for foundation, government,

and corporate grants intensifies.

A sampling of relevant courses are below, with many more online.

Research Methods for Appraisers
X03.9522/$360

Fri. Sat. 10 a.m.-5 p.m., Oct. 23-24

More sections listed online.

Learn about the tools that enable an appraiser to
research a work of art or object, determine the
appropriate market from which to draw compa-
rables, write an analysis, and assign a value.

Fundraising for the Arts

X03.9710/$515

Mon. 6.45 p.m.-8.45 p.m., Sept. 21-Nov. 23
More sections listed online.

Examine what the arts manager must know
about arts and the business of arts marketing.
Learn how to recognize marketing opportunities,
determine appropriate strategies, and identify
target audiences.

Public Relations for the Visual

and Performing Arts

X03.9760/$360

Fri. Sat. 10 a.m.-4 p.m., Dec. 4-5

Learn how to conduct public relations for the
arts, including rhetoric, persuasion, writing, pro-
motion, and networking.

The Essential Guide to Appraising Silver
X03.9834/$360

Thurs. 6.45-8.25 p.m., Oct.1-29

Explore the range of silver made in Europe

and the United States between 1850 and the
present. Learn how to appraise and set values
for different forms of silverware, silver objects,
and jewelry.

EARN A CREDENTIAL

Fine Art as a Financial Asset
X03.8034/$375

Thurs. 6.45-8.25 p.m., Oct. 1-29

Examine the value of fine art in the context of
the current domestic and global markets, draw
on lessons of past market performance of art,
and project what this may mean for the future.

Today’s American and
International Art Market
X03.9996/$450

Thurs. 6.45-8.45 p.m., Nov. 5-Dec. 10

Discover global and regional trends in today’s in-
ternational art market by analyzing auction sales
and gallery activity for both established and
emerging artists.

Careers in Arts Administration
X03.8072/$125
Sat. 1-5 p.m., Oct. 24

Receive an overview of the different arts admin-
istration jobs available, how to get them, and
what to expect when entering this profession.

Financing Cultural Institutions:
Strategies and Challenges
X03.9752/$515

Fri. Sat. Sun. 10 a.m.-5 p.m., Nov. 13-15

More sections listed online.

Examine models of how cultural institutions
finance their programs and manage challenges
in a competitive economic environment.




FOREIGN LANGUAGES,
TRANSLATION, AND

INTERPRETING

The excellent long-term prospects for language services has been relatively

unaffected by economic turbulence. The United States continues to broaden

its international ties in the political, business, and nonprofit arenas, with New

York, Washington, D.C., and California cities offering the most employment

opportunities for foreign language specialists. Demand in healthcare settings

is particularly strong, as are areas relating to technology, law, and security.

A sampling of relevant courses are below, with many more online.

Surf Online and Speak French
X19.9407/$495

Mon. 12-1.55 p.m., Sept. 21-Dec. 14

More sections listed online.

Sharpen your French language skills by explor-
ing French and Francophone websites.

English to Spanish Legal Translation
X27.8854/$695

Dates and hours to be arranged, Oct. 5-Dec. 11
Learn the task of translating between two
languages with highly different legal systems

by addressing legal styles, terminology, and
specialized reference materials.

Arabic Intensive Il

X23.9062/$755

Sat. 2-5.55 p.m., Sept. 26-Dec. 19

Take your Arabic skills to the next level with this
weekend intensive.

Medical Terminology for Interpreters:
Chinese/English

X27.9421/$755

Sat. 10 a.m.-3.10 p.m., Oct. 24-Dec. 19

Gain valuable insight into strategies for effective
communication with patients in this course
specifically designed for medical interpreters.

EARN A CREDENTIAL

Subtitling for Film and Multimedia
X27.9900/$695

Mon. 6.30-8.25 p.m., Sept. 21-Dec. 7

Every step of the subtitling process is covered—
from transcribing and translating the script,
creating subtitles, and matching subtitles with
video footage.

Mandarin for Business Purposes
X17.9074/$550

Thurs. 6.45-8.40 p.m., Sept. 24-Dec. 17

Learn expressions for daily business communica-
tion, skills for polite social interaction, and basic
writing patterns used in professional settings in
this course designed for students with some
basic knowledge of Mandarin Chinese.

Introduction to CAT

and Terminology Management
X27.8008/$695

Dates and hours to be arranged, Oct. 5-Dec. 11
This introduction to the field of terminology
research focuses on practical uses for translators.

Russian: Introductory

Immersion Weekend

X25.9251/$205

Sat. Sun. 9.30 a.m.-4 p.m., Nov. 7-8

Get a taste of Russian in this two-day immersion.

$14 BILLION
VALUE OF U.S.

LANGUAGE
SERVICES IN

2008, WITH

PROJECTED
GROWTH OF 15%.

American Translators Association 2008

FREE EVENTS

Translation Studies
Information Session

Tuesday, 6-8 p.m., Aug. 25
48 Cooper Square

Court and Medical
Interpretation
Information Session

Monday, 6-8 p.m., Aug. 24
48 Cooper Square

Foreign Language
Programs
Information Session

Tuesday, 6-8 p.m., Sept. 1
Woolworth Building
15 Barclay Street

For details, see page 3.

FOR INFORMATION:
SCPS.NYU.EDU/LANG
for a complete listing of

courses and programs.
(212) 998-7171




EMPLOYERS CITE
COMMUNICATION

SKILLS, BOTH
WRITING AND

PRESENTATION SKILLS, AS

THE TOP QUALITIES
THEY SEEK IN
JOB CANDIDATES.

Job Outlook 2009, National Association of
Colleges and Employers

FREE EVENTS

Graduate Study in
Creative Writing:
What to Expect When
You Are Applying
Friday, Oct. 30,

6.30-8 p.m.

Fridays @ KGB Bar:
A Poetry Reading
Series

Fridays, 7-9 p.m.,

Oct. 16, Nov. 20, Dec. 11
KGB Bar, 85 East 4th
Street

Writing and Speech
Information Session
Wednesday, 6-8 p.m.,
Sept. 2

Woolworth Building

15 Barclay Street

For details, see page 3 or
visit scpc.nyu.edu/writing.

FOR INFORMATION:
SCPS.NYU.EDU/
W R 1 T I N G

for a complete listing of
courses and programs.
(212) 998-7171

WRITING AND SPEECH

In the U.S., the demand for writers is expected to increase a healthy 10 percent
by 2016. The world needs content—for hundreds of TV channels, thousands of
radio stations, and countless websites. The printed word may be in decline,

but demand for the written word is arguably greater than ever, with billions

of media consumers worldwide clamoring for information, opinions, news,

perspective, stories, ideas, and entertainment of all kinds.

A sampling of relevant courses are below, with many more online.

Writing “Green”

X32.9088/$580

Wed. 6.45-9.05 p.m., Sept. 30-Dec. 2

“Green” news stories are in demand across
almost every beat and media outlet. This course
helps identify which companies and organiza-
tions may want your work, how to find sources,
and how to translate environmental jargon into
everyday language.

Writing the Seven-Act Screenplay
X32.9651/$580

Wed. 6.45-9.05 p.m., Sept. 30-Dec. 2
Develop a script organically—from initial idea to
character, scene, and act—and into the movie
you have always dreamed of writing.

Writing for Television Animation
X32.9007/$450

Wed. 6.45-8.45 p.m., Sept. 30-Nov. 18
Explore the challenges and rewards of writing for
animation, including developing clever dialogue
and characters and honing storytelling skills.

Writing for Websites, Podcasts,

and Streaming Video

X32.9503/$530

Mon. 6.45-9.05 p.m., Oct. 5-Dec. 7

Online opportunities for writers have exploded
over the past few years. Survey Web media that
relies on writers for content and discuss how to
break into each of these areas.

EARN A CREDENTIAL

Food Writing

X32.9782/$450

Mon. 6-8 p.m., Oct. 19-Dec. 7

Starting with the basics of all cultural reporting
and writing, this course explores the essentials of
the food writing genre.

Making a Living as a Freelance Writer
R32.9305/$135
Sat. 1-5 p.m., Oct. 17

Examine the challenges and opportunities of
freelance writing for a particular industry or or-
ganization, and engage in exercises to diversify
and improve your writing skills.

Jump-Starting Your Novel
R32.9002/%$135

Sat. 1-5 p.m., Nov. 7

Learn techniques for getting started (or resum-
ing) a large writing project and moving it to the
next stage, including outlining, sustaining mo-
mentum, and more.

Getting a Children’s Book Published
R32.9303/$185

Sat. 10 a.m.-4 p.m., Oct. 17

Survey the field of children’s literature and learn
the secrets to successfully publishing a children’s
book.




DEGREE AND CREDIT PROGRAMS

SCPS offers a variety of degree and credit programs, including 14 master’s programs, 12 gradu-
ate certificates, two diploma programs, and a range of undergraduate programs—all designed
for specialized career needs. Because most of our students are professionals, our programs
provide flexible class scheduling, convenient locations, and curricula with practical workplace
applications. Our faculty are leaders in their fields. For more information about these programs,
admissions, financial aid, or to apply online, visit scps.nyu.edu/degrees or call (212) 998-7100.

MASTER’S DEGREES

M.S. in Construction
Management

The M.S. in Construction Management
provides you with the technical expert-
ise and financial knowledge, as well the
entrepreneurial and organizational
skills, to run a construction project or
company. Taught by leading profes-
sionals in the real estate and construc-
tion industries who bring their
experience to the classroom, the cur-
riculum provides concentrations in ei-
ther construction project management
or construction management for the
development process. The 18-credit
Graduate Certificate in Construction
Management is also offered.

For more information, visit
scps.nyu.edu/mscon.

M.S. in Digital Imaging
and Design

Prepare for creative careers in 3D com-
puter animation, digital FX, and motion
graphics with this unique program.
Graduates are prepared to move into
fields as diverse as feature film anima-
tion, digital post-production for com-
mercials, motion graphics and broadcast
design, video game design, as well as
medical and architectural visualization.

For more information, visit
scps.nyu.edu/msdi.

M.S. in Fundraising
and Grantmaking

This degree, offered through the NYU
George H. Heyman, Jr. Center for Phi-
lanthropy and Fundraising, provides
an opportunity for current and aspiring
fundraising professionals to further
their knowledge and skills through a
combination of scholarly and practical
coursework. Students may apply this
knowledge in areas such as the arts,
health sciences, higher education, or
politics.

For more information, visit
scps.nyu.edu/msfr.

M.S. in Global Affairs

This degree meets the needs of those
seeking careers with the United Na-
tions, diplomatic missions, foreign
offices, government agencies, and
nongovernmental organizations, inter-
national business, press and media,
law firms, foundations, and a host of
related institutions.

For more information, visit
scps.nyu.edu/cga.msga.

M.A. in Graphic Communica-
tions Management and
Technology

Winner of the International ESDF
Award for Excellence in Education and
Innovation in Higher Education, this
management-driven degree provides a
unique approach to exploring the
graphic communications media
process by linking education with busi-
ness leadership. NYU-SCPS, in collabo-
ration with an advisory board of
respected industry leaders, has devel-
oped a curriculum that accurately
reflects the continuous changes and
opportunities in the field of graphic
communications media.

For more information, visit
scps.nyu.edu/gcmt.

M.S. in Hospitality
Industry Studies

This master’s program emphasizes

the areas of knowledge needed for
effective decision making by hotel
entrepreneurs, investors, financial ana-
lysts, directors of operations, directors
of customer relationship management,
revenue managers, and general man-
agers who wish to advance or change
the direction of their careers. The 15-
credit Graduate Certificate in Hospital-
ity Industry Studies is also offered.

For more information, visit
scps.nyu.edu/mshs.

M.S. in Human Resource
Management and Development

This program was created to meet the
critical demand for human resource
leaders who can think strategically
and implement globally. By combining
leading-edge thought with best-practice
methodology, the curricula provides
students with the strategies, insights,
and practical applications necessary
for a competitive advantage. Four 18-
credit Graduate Certificates are also
offered in Benefits and Compensation,
Human Resource Management, Orga-
nizational and Executive Coaching,
and Core Business Competencies.

For more information, visit
scps.nyu.edu/mshr.

B.A./M.S. Dual Degree in Human
Resource Management and Devel-
opment

SCPS offers a new dual degree pro-
gram in which students earn a B.A. in
Social Sciences with a concentration in
Organizational Behavior and Commu-
nication through the Paul McGhee Divi-
sion and an M.S. in Human Resource
Management and Development
through the Division of Programs in
Business.

For more information, visit
scps.nyu.edu/dualdegree.

M.S. in Integrated Marketing

Chief marketing officers, according to
the Association of National Advertis-
ers’ annual surveys, rank integrated
marketing and marketing accountabil-
ity as their companies’ top needs.

This program prepares students to
plan, manage, and measure all aspects
of marketing, including brand strategy,
digital media, and multichannel cam-
paigns. Specialized electives build
expertise in advanced areas, such as
social networking.

For more information, visit
scps.nyu.edu/integratedmarketing.

27



M.S. in Management and
Systems

Gain the management and technical
skills necessary to advance your career
and successfully guide organizations
into the future. The award-winning
curriculum, offered on-site and online,
was designed with industry input and
provides the knowledge and practical
interdisciplinary skills needed to suc-
ceed in today’s highly competitive
global business environment. Concen-
trations focus on Strategy and Leader-
ship, Systems Management, Enterprise
Risk Management, and Database Tech-
nologies. Four 18-credit Graduate Cer-
tificates are offered in Information
Technologies, Enterprise Risk Manage-
ment, Strategy and Leadership, and
Core Business Competencies.

For more information, visit
scps.nyu.edu/msms.

M.S. in Public Relations and
Corporate Communications

Named the nation’s number one
public relations education program
by PRWeek magazine, this degree
prepares students to enter or advance
in the field of public relations, which,
according to Fortune magazine, will
be among the 10 fastest-growing
professions over the next 10 years.
Through a practicum, research, and
a capstone project, students learn
from industry professionals and
perfect their skills in the world’s
most challenging marketplace—
New York City.

For more information, visit
scps.nyu.edu/mspr.

M.S. in Publishing

Whether or not you are already working
in publishing, you need to stay one step
ahead of the game to succeed. This
program, taught by leading industry
professionals who share their knowl-
edge and provide networking opportu-
nities, educates students in editing,
finance, marketing, branding, business
development, sales, distribution, adver-
tising, law, and management, and all the
latest digital platforms.

For more information, visit
scps.nyu.edu/mspub.

M.S. in Real Estate

This program provides the knowledge
and advanced analytic skills needed
for success in the real estate industry.
The curriculum provides theory and
real-world experience in law, finance,
economics and market analysis, and
valuation and feasibility analysis. All
courses are taught by faculty from the
real estate industry and all courses are
industry-focused. The 18-credit Gradu-
ate Certificate in Real Estate is also
offered.

For more information, visit
scps.nyu.edu/msre.

M.S. in Sports Business

With an advanced business-oriented
curriculum that emphasizes manage-
ment, business, and leadership skills,
this master’s program is designed to
meet the needs of senior- and mid-
level sports industry professionals
seeking career enhancement, and ca-
reer changers who want to launch a
sports business career. The 15-credit
Graduate Certificate in Sports Business
is also offered.

For more information, visit
scps.nyu.edu/mssb.

M.S. in Tourism and
Travel Management

This master’s program is designed for
members of tourism-related industries
who wish to advance or change the di-
rection of their career. Students may
concentrate their learning in tourism
planning and analysis, tourism devel-
opment, strategic marketing, or cus-
tomer relationship management. The
15-credit Graduate Certificate in
Tourism and Travel Management is
also offered. (Not accepting applica-
tions for the 2009-20170 academic
year.)

For more information, visit
scps.nyu.edu/mstour.

GRADUATE
CERTIFICATES

Some programs offer the option
of a graduate certificate, ideal for
students with a bachelor’s degree
who want to expand or shift
career focus without committing
to a full master’s program. For in-
formation, call (212) 998-7100 or
visit the program’s website.

Benefits and Compensation
Offered on-site and online
scps.nyu.edu/gcbc

Construction Management
scps.nyu.edu/gccon

Core Business Competencies
scps.nyu.edu/gccbc

Enterprise Risk Management
Offered on-site and online
scps.nyu.edu/gcerm

Hospitality Industry Studies
scps.nyu.edu/gchosp

Human Resource Management
Offered on-site and online
scps.nyu.edu/gchr

Information Technologies
scps.nyu.edu/gcit

Organizational and
Executive Coaching
Offered on-site and online
scps.nyu.edu/gcoe

Real Estate
scps.nyu.edu/gcre

Sports Business
scps.nyu.edu/gcsb

Strategy and Leadership
Offered on-site and online
scps.nyu.edu/gc-leadership

Tourism and Travel
Management

(Not accepting applications for the
2009-2010 academic year.)
scps.nyu.edu/gctour




DIPLOMA PROGRAMS

Professional diplomas are a valu-
able credential that can help
advance an existing career or
jump-start a new one. The follow-
ing programs are designed to
prepare you to compete in these
specialized professions.

Credit Analysis

The Diploma Program in Credit Analy-
sis builds the skills needed in all types
of enterprises that use credit, including
commercial banking, consumer credit,
corporate treasury departments, and
others.

For more information, call (212) 998-

7100 to request a brochure, or visit
scps.nyu.edu/credit.analysis.

Paralegal Studies

The Institute of Paralegal Studies com-
bines a strong foundation in legal con-
cepts with practical, technical training
in specialized areas. The Paralegal
Studies Diploma Program is approved
by the American Bar Association.

For more information, call (212) 998-

7100 to request a brochure, or visit
scps.nyu.edu/paralegal-info.

McGHEE:
UNDERGRADUATE
DEGREES FOR
ADULTS

The Paul McGhee Division of
NYU-SCPS offers undergraduate
degree programs for adult
students seeking a small college
experience within a major urban
research university. We offer an
interdisciplinary curriculum that
connects the liberal arts with
professional studies and enriches
the classroom experience with the
diverse talents and experience of
our students.

Application Criteria
for McGhee

Academic potential is evaluated based
on evidence of previous college-level
coursework or scores on a standard-
ized exam called the College Board
Accuplacer admissions exam. Work
experience and creative accomplish-
ments, as demonstrated by an updated
résumé, are also considered, along with
the autobiographical statement and
letters of recommendation.

To request a brochure, e-mail
scps.degree@nyu.edu, or fax (212)
995-4674. To apply online, visit
scps.nyu.edu/mcghee.admission.
For admission information, e-mail
mcgheeadmissions@nyu.edu. For
general information about McGhee,
call (212) 998-7100, or visit
scps.nyu.edu/mcghee.

NYU’s Paul
McGhee Division
offers the following
degrees (see page
30 for details):

ASSOCIATE IN ARTS
(A.A.) DEGREE

H Liberal Arts

ASSOCIATE IN APPLIED
SCIENCE (A.AS.)
DEGREES

B Business

B Diagnostic Medical
Sonography

B Health Administration

B Information Systems

Management

BACHELOR OF ARTS
(B.A.) DEGREES

B Humanitiess

W Social Sciences

BACHELOR OF
SCIENCE (B.S.)
DEGREES

m Digital Communica-

tions and Media

B Healthcare

Management

B Informations Systems

Management

B Leadership and
Management Studies

B Real Estate
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BACHELOR’S DEGREES

B.A. in Humanities

In this liberal arts program, students
acquire the writing, thinking, aesthetic,
and analytical abilities required for
advanced degrees and career develop-
ment. Concentrations in Art History,
Creative Writing, or Literature. Courses
introduce students to the concepts,
practices, methods, and theories of
each area.

For more information, visit
scps.nyu.edu/mcghee.

B.A. in Social Sciences

A B.A. degree in Social Sciences pro-
vides students with a strong liberal
arts education and offers concentra-
tions in Anthropology, Economics,
History, International Studies, Media
Studies, Organizational Behavior and
Communication, Politics, Psychology,
and Sociology.

For more information, visit
scps.nyu.edu/mcghee.

B.A./M.S. Dual Degree in Human
Resource Management and
Development

SCPS offers a new dual degree pro-
gram in which students earn a B.A. in
Social Sciences with a concentration

in Organizational Behavior and
Communication through the Paul
McGhee Division and an M.S. in Human
Resource Management and Develop-
ment through the Division of Programs
in Business.

For more information, visit
scps.nyu.edu/dualdegree.

B.S. in Digital
Communications and Media

With this degree, students acquire
knowledge in a variety of state-of-the-
art digital media technologies and for-
mats as applied to the film, games,
broadcasting, and telecommunications
industries. Students select one of the
following concentrations: Computer
Animation and Visual Effects, Media
Production: Film and Digital Video, or
Web Production.

For more information, visit
scps.nyu.edu/mcghee.

B.S. in Healthcare Management

In this program for managers in health-
care who are interested in career ad-
vancement or individuals interested in
a career in healthcare services, a com-
bination of core courses and a concen-
tration in either Community Health/
Healthcare Advocacy or Long-Term
Care prepares students for employ-
ment in organizations such as ambula-
tory care facilities, residential health
care settings, group practices, health
maintenance organizations, commu-
nity health settings, governmental
agencies, and hospitals.

For more information, visit
scps.nyu.edu/mcghee.

B.S. in Information Systems
Management

This degree offers a solid liberal arts
foundation and a leading-edge educa-
tion in the dynamic fields of database
technologies management, e-commerce
management, enterprise systems man-
agement, and network management
and security.

For more information, visit
scps.nyu.edu/mcghee.

B.S. in Leadership and
Management Studies

This degree program prepares gradu-
ates to address new challenges in: em-
ployee development, motivation, and
productivity; the role of technology;
advertising and public relations; mar-
keting; human resources; and interna-
tional business. Concentrations are
offered in Advertising and Public Rela-
tions, Human Resource Management,
International Business, Marketing Man-
agement, Organizational Management
and Development, or Technology
Management.

For more information, visit
scps.nyu.edu/mcghee.

B.S. in Real Estate

In this program, students study real
estate markets, sales, leasing, and
asset and portfolio management as
well as finance, law, construction man-
agement, and marketing. The degree
opens opportunities for practicing real
estate professionals to fulfill licensing
requirements and move from residen-
tial to commercial sales, including fran-
chising, asset appraisal, and mortgage
banking.

For more information, visit
scps.nyu.edu/mcghee.

UNDERGRADUATE
PROGRAMS IN
HOSPITALITY,
TOURISM, AND SPORTS
MANAGEMENT

The NYU Preston Robert Tisch
Center for Hospitality, Tourism,

and Sports Management offers
two entrepreneurial undergradu-
ate degrees that prepare students
for careers in these dynamic
fields. Both programs allow stu-

dents to focus on a particular

area by offering concentra-

tions within each major.

B.S. in Hotel and Tourism
Management

Located in the heart of New York City,
the center of the global hospitality

and tourism industry, this program pro-
vides students with the strategies, ana-
lytical skills, and practical applications
necessary to gain a competitive advan-
tage in building an exceptional career
by combining leading-edge thought
with best-practice methodology.

B.S. in Sports Management

Students in this program learn the
business of sports, and management
of sporting events and athletic facili-
ties. Coursework develops skills in
management, merchandizing, market-
ing, promotions, contract negotiations,
collective bargaining, and media
strategies. Practical experience is
achieved through two internships
with clubs, arenas, and businesses in
New York City.

For more information and admissions
criteria for these programs, call

(212) 998-4500 or visit
scps.nyu.edu/tischcenter.



HOW TO REGISTER

Register now for the best course selection and availability.
You may register during the semester according to the schedules and
procedures online at scps.nyu.edu. Courses begin throughout the term.

WEB: scps.nyu.edu MAIL

24 HOURS A DAY Mail registrations are accepted
Payment: Visa, MasterCard, throughout the semester and
Discover, American Express must be postmarked at least two

weeks before the course start
TELEPHONE: (212) 998-7150 date. Visit scps.nyu.edu to print

Now through Sept. 4: a registration form.
Monday-Thursday, 9. a.m.-6 p.m., Payment: Visa, MasterCard, Discover,
Friday 9. a.m.-5 p.m.* American Express, check

Extended hours, Sept. 8-Oct. 2:

Monday-Thursday, 9. a.m.-7 p.m.; IN PERSON

Friday, 9. a.m.-5 p.m.
Payment: Visa, MasterCard,
Discover, American Express

145 Fourth Avenue, 2nd Floor
Now through Sept. 4:
Monday-Thursday, 9 a.m.-6 p.m.;

. _ Friday, 9 a.m.-5 p.m.*
FAX: (212) 995-3060 Extended hours, Sept. 8-Oct. 2:
24 HOURS A DAY Monday-Thursday, 9. a.m.-7 p.m.;
Payment: Visa, MasterCard, Friday, 9. a.m.-5 p.m.
Discover, American Express Payment: Visa, MasterCard, Discover,

American Express, check, or money
order made payable to New York
University.

FOR MORE INFORMATION

HAVE A QUESTION? WE CAN HELP.

For more information on continuing education courses or certificates,
we are available to answer your questions in person, by phone, or by e-mail.

IN PERSON TELEPHONE: (212) 998-7171
145 Fourth Avenue, 2nd Floor Now through Sept. 4:

(between 13th and 14th Streets) Monday-Thursday, 9 a.m.-6 p.m.;
Now through Sept. 4: Friday until 5 p.m.*
Monday-Thursday, 9 a.m.-6 p.m.; Extended hours, Sept. 8-Oct. 2:
Friday until 5 p.m.* Monday-Thursday, 9 am.-7 p.m;;
Extended hours, Sept. 8-Oct. 2: Friday, 9 a.m.-5 p.m.
Monday-Thursday, 9 a.m.-7 p.m.; .

,:riday,yg am.-5 p{/m. P E-MAIL: advice.scps@nyu.edu

*Telephone and in person registration may be suspended or altered due to holiday observance.

FOR STUDENTS PURSUING PROFESSIONAL CERTIFICATES
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HOW TO REACH YOUR CLASS LOCATIONS

FROM PENN STATION:
Follow subway directions to
Park Place or Chambers Street.

FROM GRAND CENTRAL TERMINAL:
Follow subway directions to
Brooklyn Bridge—_City Hall.

@ SUBWAY
Bl ) PARK PLAGE: No. 2 or 3.

BROOKLYN BRIDGE—CITY HALL:
No. 4,5,6,R,orW.

CHAMBERS STREET: A or C.

g RAILROAD

PATH trains to World Trade Center station.

WASHINGTON SQUARE

n SUBWAY =Y RAILROAD
g ASTOR PLACE: No. 6. g

FROM PENN STATION:
8TH STREET (AT BROADWAY): R or W.

Follow subway directions to
West 4th Street or Christopher Street.

WEST 4TH STREET—

WASHINGTON SQUARE: FROM GRAND CENTRAL TERMINAL:
AB.CD.EForV Follow subway directions to Astor Place.
CHRISTOPHER STREET—SHERIDAN PATH trains to 9th Street and Avenue
SQUARE: No. 1. of the Americas.

BUS

BROADWAY: No. 1 or 6 bus
to City Hall.

BUS

FIFTH AVENUE:
No. 2, 3, 5, or 18 bus to
8th Street and University Place.

8TH STREET CROSSTOWN:
No. 8 bus to University Place.

BROADWAY: No. 1 or 6 bus to
Waverly Place.

48 COOPER SQUARE

SUBWAY
E ASTOR PLACE: No. 6.

8TH STREET (AT BROADWAY): R or W.

g RAILROAD

FROM PENN STATION:
Follow subway directions to
Washington Square (above).

FROM GRAND CENTRAL TERMINAL:
Follow subway directions to Astor Place.

PATH trains to 9th Street and Avenue
of the Americas.

my BUS
THIRD AVENUE: No. 101 or
102 bus to Astor Place.
8TH STREET CROSSTOWN:

No. 8 bus to Astor Place.

BROADWAY: No. 1, 5, or 6 bus to
Waverly Place.

NYU MIDTOWN CENTER, 11 WEST 42ND STREET

SUBWAY g RAILROAD
g 42ND STREET (AT AVENUE OF FROM PENN STATION:
THE AMERICAS): B, D, F, or V. Walk outside one block east

42ND STREET (AT FIFTH AVENUE): No. 7 and follow subway directions to 42nd

Street and Avenue of the Americas.
42ND STREET—GRAND GENTRAL STA-
TION: No. 4, 5, or 6. FROM GRAND CENTRAL TERMINAL:

42ND STREET—TIMES SQUARE: No. 1, 2,
3,N,Q,R,orW.

Walk three blocks west to Midtown Center.

PATH trains to 33rd Street and follow
subway directions to 42nd Street and
Avenue of the Americas.

BUS

FIFTH AVENUE: No. 1,2, 3, 4,5,
18, or Q32 bus to 42nd Street.

AVENUE OF THE AMERICAS: No. 5 or 6
bus to 42nd Street.

MADISON AVENUE: No. 1,2, 3,4, 0r 18
bus to 42nd Street.

CROSSTOWN: No. 42 or 104 bus to 42nd
Street and Fifth Avenue.

()

The Bulletin is recyclable. If you live in
NORMAN THOMAS CENTER, 111 EAST 33RD STREET New York City, follow the guidelines

g RAILROAD

@ SUBWAY
il | 33RD STREET (AT PARK FROM PENN STATION: Walk

AVENUE): No. 6. north to 33rd Street and five
34TH STREET—HERALD SQUARE: B, D, F, Dlocks east to Park Avenue.
N, Q, R, V, or W. FROM GRAND CENTRAL TERMINAL:
Follow subway directions to 33rd Street.

PATH trains to 33rd Street. Walk three
blocks east to Park Avenue.

for recycling newspaper. Additional
information may be obtained by

[ BUS

THIRD AVENUE: No. 101 or calling the Sanitation Action Center

102 bus to 34th Street. at (212) 219-8090. If you live outside
FIFTH AVENUE: No. 1, 2, or 3 bus to mi‘f]’lcf":;tf'rtg aig[:a(;tecyiﬁg 'iﬁfs'
34th Street. pallly regarding recycing

publication.
CROSSTOWN: No. 34 to Park Avenue.

Visit us at scps.nyu.edu
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NYU=SCPS
ABOUT THE NYU SCHOOL OF CONTINUING
AND PROFESSIONAL STUDIES (NYU-SCPS)

Established in 1934, SCPS is one of NYU’s many schools and
colleges dedicated to academic excellence and innovation.
NYU-SCPS captures the expertise of key sectors where
New York leads globally: Real Estate; Hospitality, Tourism,
and Sports Management; Global Affairs; Philanthropy; Com-
munications Media, Publishing, Digital Arts, and Design;
Human Capital Management, Information Technology, Mar-
keting, and Finance; and the Liberal and Allied Arts, among
others.

Vibrant professional and academic networks attract full-
time undergraduate and graduate students immersed in
university life, working professionals in 14 master’s degree
and 12 graduate certificate programs, and New Yorkers and
visiting students of all backgrounds enrolled in 2,500 con-
tinuing education courses, professional certificate pro-
grams, conferences, and seminars annually. NYU-SCPS is
widely considered to be the most complete example of
NYU’s founding commitment to be “In and Of the City”—
and In and Of the World.

scps.nyu.edu
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