NYU School

Tisch Center Students
Go Abroad for Different
Learning Experiences

If studying in New York City weren’t opportunity enough, Tisch
Center students are able to participate at one of nine NYU study
abroad sites. Their experiences enrich them academically as well
as personally. Below are stories and photos from Tisch Center
undergrads who are studying abroad this semester.

Jennifer Kim, B.S. Hotel and Tourism Management, '09
NYU in Ghana

Life is what you make of
it. This is the philosophy
| tell anyone who ques-
tions my demanding
schedule. | applied this
approach when | decided
to engage in an intern-
ship in addition to my
academics in Ghana.

My belief was that by
doing this, | would better
understand Ghanaian
culture, in the classroom and in the workplace. The insights and
relationships gained have far surpassed any expectations | had
when | arrived.

Jennifer Kim in Ghana

Though my internship at Coconut Grove Beach Resort in Elmina
was brief, my stay at the hotel truly opened my eyes to my life’s
work. Each day, | rotated into different departments in order to
familiarize myself with the operations and staff. | washed laundry
and ironed in housekeeping, prepared silverware and tables
between waiting on customers at the restaurant, blended banana
smoothies at the bar, and edited employment letters and Excel
documents with the human resources manager. The front desk
agents, waiters, laundrymen, housekeepers, and guests all became
my friends during the learning process.

Water and power outages, working with semi-literate staff, and
maintaining a crocodile population on the golf course are not issues
readily dealt with in hospitality textbooks. Nevertheless, these were
very real conditions at the property. The executive housekeeper
explained that being resourceful is not suggested, but a necessity

at the resort. When the white bath towels began to wear out, they
were dyed blue and used as pool towels. When the European cur-
tains were replaced with stylish batik curtains in the guest rooms,
the old fabric was reused as seat cushion covers that the linen-keep-
er sewed. The coconuts that are grown on the property are gathered
and prepared for multiple dishes in the kitchen. These days, “going
green” is the trend in the industry. At Coconut Grove, it is the reality.
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NYU International Hospitality
Industry Investment Conference

Celebrates 30 Years

NYU Tisch Center Divisional Dean Lalia Rach (center, left) and Conference Chair
Jonathan M. Tisch (center, right) with 2007 conference patron and sponsor student
scholars who are pursuing NYU graduate and undergraduate degrees in hospitality,
tourism, and sports business. From left to right: Diana Alfonso, Heather Johnson,
Julia Ahrem Park, and Sam Fuerstman

The lodging industry’s highly anticipated forum, the New York
University International Hospitality Industry Investment
Conference is celebrating its 30th year. Hosted by the NYU Tisch
Center, the Conference returns to the historic Waldorf=Astoria
hotel June 1-3, 2008. General sessions and workshops target
current issues and trends in industry, international development,
finance, law, and operations. An expected record number of par-
ticipants will interact with sponsors and patrons, making deals
and decisions that will impact design, markets, and profitability.

NYU Tisch Center Divisional Dean Lalia Rach again moderates
the opening session—“One-on-One with the CEOs.” This year,

—continued on page 3

Highlights from the 2007-2008
Lecture Series

The Cal Ramsey Distinguished Lecture
Series in Sports Management

Distinguished Lecturer:
Bob LaMonte,

founder and president,
Professional Sports
Representation, Inc.

Topic: “The Avocado
and the Onion”

October 1, 2007

Bob LaMonte, center, pictured with Tisch Center
full-time sports business faculty (from left to right)
Wayne McDonnell, Robert Boland, Michael Cramer,
and Lee Igel.

—continued on page 8
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Faculty News

Spotlight on Professor Wayne McDonnell

Indicative of NYU Tisch Center’s core values, its full-time faculty are
active inside and outside the classroom. Clinical assistant professor
Wayne McDonnell has completed a busy and rewarding year.

As faculty advisor of the Sports Business Society, he oversaw the
Society’s successful production of two internship fairs, four newslet-
ters, and its first Sports Business Society Awards Ceremony in April.

In February, McDonnell was presented with an award for outstand-
ing service to the Preston Robert Tisch Center by Divisional Dean
Lalia Rach and NYU-SCPS Dean Robert Lapiner.

Continuing a long-standing Tisch Center tradition of establishing
integrated relationships with industry, McDonnell developed an
opportunity for graduate students in the sports business program
to analyze and use real data from the Staten Island Yankees to
identify and develop revenue strategies for a successful minor
league baseball franchise. McDonnell’s students also had an
opportunity to discuss the business of sports with various execu-
tives from the Brooklyn Cyclones, the National Tennis Center, and
the National Lacrosse League. So that they could study a sports
facility’s “back-of-house” operations firsthand, his graduate stu-
dents visited the National Tennis Center and Richmond County
Bank Ball Park. &

Teaching Excellence and Outstanding
Service Awards Bestowed

At the NYU-SCPS Winter Faculty Meeting held in February, clini-
cal associate professor Fred Mayo and clinical assistant professor
Wayne McDonnell received Outstanding Service Awards for their
superior service to both undergraduate and graduate students at
the Tisch Center. Adjunct instructor Robert White, who teaches in
the M.S. Sports Business program, and adjunct assistant professor
Dianne Devitt, who teaches in the meeting and event manage-
ment continuing education program, received school-wide awards
for teaching excellence. &

A Message From Dr. Lalia Rach

What an amazing semester for Tisch Center students, alumni,
and faculty! There is a saying that you are known by the company
you keep and as you will read in this edition of the Center’s Focus,
our students, faculty, and alumni were involved with a multitude
of industry professionals.

Whether in a traditional classroom, in the classroom we call New
York City, or on one of nine NYU campuses around the globe,
Tisch Center students are learning to be thoughtful professionals
while engaging with leaders, working on applied projects, or study-
ing new technology and cultures. Our goal is for our students to be
“in and of the City,” while developing skills, abilities, and networks
that will be of continuing value throughout their careers.

At the very heart of who we are, you will find an involved alumni
society. Throughout the year, alumni have served as mentors to
our students, guest lecturers, and participated in orientation and
special events.

Our full-time faculty conducted industry research, participated in
conferences, guided our student clubs, authored articles and books,
and served as faculty-in-residence, a university initiative designed to
connect faculty and students within the residence halls.

In a series of focus groups, our administrators participated with
industry leaders and advisory board members discussing relevant
trends and topics. The information gathered will be used to guide
the development of our professional and summer institute courses.

Among all this, the Center moved to a new home at 838 Broadway.
It is spacious, filled with natural light—a place that reflects the collec-
tive energy of the dynamic community known as the Tisch Center.

Dr. Lalia Rach
Divisional Dean
HYVS International Chair

Y
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Associate Professor
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Continuing Education Highlight:
Adjunct Instructor Kevin Schiesz

Adjunct instructor Kevin Schiesz coordinates the Accelerated
Certificate in Hotel Operations within the Tisch Center’s continu-
ing education program. In addition to classroom instruction by
industry experts, on-site sessions are held at leading New York
City hotels, such as The Waldorf=Astoria, the Mandarin Oriental,
and The Ritz-Carlton.

Each semester, Schiesz assigns a team research project for students
to develop innovative solutions for the New York hotel industry.
Recent projects have included hotel development proposals for
New York’s trendy Meatpacking District, a comprehensive analysis
of frontline staffing levels across various hotel segments, and
design strategies for hotel guest room interiors and public spaces.
Students then present their research to business leaders in a
professional forum.

Schiesz is enrolled currently in a doctoral program, and writing a
book on modern hospitality and service. ®
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NYU International Hospitality Industry Investment
Conference Celebrates 30 Years

continued from page 1

the session features three intimate discussions with individuals of
merit and significance for the global hotel industry: Jonathan D.
Gray, senior managing director and co-head of the Real Estate
Group, The Blackstone Group; J. Willard Marriott, Jr., chairman
and CEO, Marriott International, Inc.; and Barry S. Sternlicht,
chairman and CEO, Starwood Capital Group.

Returning for his 14th year as conference chair is Jonathan M. Tisch,
chairman and CEO, Loews Hotels; co-chairman of the board and
Office of the President, Loews Corporation. In his tenure as chair,
Tisch has instituted changes to the program, including an expan-
sion of the focus of the conference to branding, strategy, and
distribution. And, while many claim to be part of the creation of
the conference, Dorothy Jennings, executive vice president of HVS,
is among the few who can truly wear that mantle; she has been the
conference coordinator all 30 years of its existence.

Legendary real estate mogul Donald J. Trump, chairman and
president of The Trump Organization, is the featured speaker
for the Monday luncheon. On Tuesday, Tisch conducts his
“Beyond the Boardroom” branding interview with this year’s
featured guest Frits van Paasschen, CEO of Starwood Hotels &
Resorts Worldwide.

Among the unique aspects of the conference is the involvement
of Tisch Center students. Undergraduate and graduate students
volunteer at the conference, providing them with firsthand experi-
ence in the management of a major event and up-close exposure
to leading industry executives. &

Scholarship Winners

Danielle Shapiro was named the 2008 International Association
of Conference Centers (IACC) Doris Sklar Scholarship recipient.
Shapiro is a graduate student majoring in Hospitality Industry
Studies. The award honors Doris Sklar for her contributions to
the meeting and conference industry as a long-standing adjunct
faculty member in the Meeting and Conference certificate pro-
gram at the Tisch Center.

Ken Eisman received the 2007-08 Preston Robert Tisch Memorial
Scholarship. Eisman is an undergraduate student majoring in Sports
Management and Leisure Studies. This scholarship honors the
Center’s namesake, an exemplary role model for hospitality, tourism,
and sports business students. The annual scholarship recognizes
extraordinary academic merit, and service to the industry and com-
munity among the student body.

Mark Weinstein is the first recipient of the Roger and Margaret Lotz
Scholarship. Weinstein is an undergraduate student majoring in
Sports Management and Leisure Studies. Established by NYU

Tisch Center alumnus Hadley Fisher to honor his grandparents,

the scholarship is for undergraduate and graduate students pursu-
ing degrees in the fields of hospitality, tourism, or sports business.

Three students were named winners of the 2008 NYC & Company
Foundation Scholarship. They are Jennifer S. Kim, an undergraduate
majoring in Hotel and Tourism Management, and graduate students
Natalie Hernandez and Carianne Carleo-Evangelist, both majoring
in Tourism and Travel Management. &

Student Clubs Roundup 2007-2008

Hospitality Business Society

Formerly known as the Pineapple Society, the Hospitality
Business Society (HBS) is an undergraduate student organization
for students from the Tisch Center’s B.S. program in Hotel and
Tourism Management.

This year, the Society launched a student mentorship program that
paired upperclassmen with underclassmen, to cultivate greater
community and help the younger students adjust to life at New
York University.

In February, the HSMAI-NYU student group (Hospitality Sales and
Marketing Association International, a special interest group of the
HBS) partnered with Bloomingdale’s to run the Bloomingdale’s
Marketing & Dress for Success event at its SoHo location. The event
began with a presentation by the store’s tourism marketing team
about the importance of tourism and hospitality brands in New
York City to Bloomingdale’s worldwide marketing efforts. In April,
HSMAI-NYU and HBS members conducted the third annual
Hospitality Sales and Marketing Association International’s
Intercollegiate Conference.

Sports Business Society

The Sports Business
Society (SBS) is the
undergraduate stu-
dent organization for
the Center’s B.S. pro-
gram in Sports
Management and
Leisure Studies.

SBS receiving President’s Service Award, (from left to
right) NYU Chief of Staff Diane Yu, SBS members Angelo
Solomita, Krista Heritage, David Terranella, and NYU
President John Sexton.

SBS was again recog-
nized for its outstand-
ing community service
efforts with a prestigious NYU President’s Service Award. For the
second year in a row, SBS worked on the Amercian Cancer Society’s
Relay for Life campaign. Through the sponsorship of events—such as
the Coaches v. Cancer Tournament at Madison Square Garden and a
Video Game Tournament at the NYU Kimmel Center—and other
initiatives, the club surpassed its goal by raising more than $8,000.

Hospitality
and Tourism
Society

The Hospitality and
Tourism Graduate
Student Society

was renamed the
Hospitality and
Tourism Society-

The Graduate Student
Business Society (HTS)
and has members from
the Center’s M.S. pro-
grams in Hospitality
Industry Studies and

in Tourism and Travel
Management. ¢
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Mary Ann McNulty (front row, third from right), head of Starwood’s College Relations
Program, with undergraduate and graduate students. Starwood conducted an informa-
tion session on its brands and management philosophy, and select students were inter-
viewed for internship and employment opportunities. This year, Tisch Center graduates
Anelia McDermott and Birjees Rehman were accepted to the Starwood Management
Trainee program.

Tisch Center Recruitment
Opportunities

This past fall, the Tisch Center’s four student clubs—the Graduate
Sports Business Society (GSBS), the Hospitality and Tourism
Society-The Graduate Student Business Society (HTS), Hospitality
Business Society (HBS), and the Sports Business Society (SBS)—
partnered to produce the Fall Internship and Career Fair. The event
drew more than 50 organizations seeking interns and employees.
Among the companies represented were: Adidas, Expedia, Le Parker
Meridien, Leading Hotels of the World, Major League Baseball, Major
League Soccet, the Sports Museum of America, the New York City
Sports Commission, Restaurant Associates, Times Square Alliance,

and Top of the Rock.

Other recruitment opportunities throughout the 2007-2008
academic year included individual company visits by Marriott
International, Starwood Hotels & Resorts, and The Breakers.
Company representatives came to campus for a day or two, lectured
in classes, interviewed students for management trainee programs
and internships, and hosted information sessions. ¢

B.S. Hotel
and Tourism

Management
Sarita Bibliowcz
Kristina Camia

Jon Earley

Jessica Foster
Edwin Gutierrez
Brooks Hawkins
Eleonora Khait
Ahris Kim

Rie Jin Kim
Teresa Lam
Michelle LaRocca
Pei-Lun Lee
Mirinae Nam
Kimberly Novak

Ea-Ton Jamie Chiang

Josephine Fontana

Dean’s List Fall 2007

Soo Jin Park

Lina Petrova
Sonya Pustylnik
Valy Rangoonwala
Jason Smith

June Tang

Chu Xu

B.S. Sports
Management
and Leisure
Studies
Jessica Carrillo
Jerllin Cheng
Kylie Culnane
Colleen Dolnik
Kenneth Eisman
Daniel Haiek
Krista Heritage

Keith Lau
Jaclyn Manning
Kenneth Montalbano
Christopher
Montefusco
Yohei Nakagawa
Elliot Pines
Andrew Rasero
Romola Ratnam
Sofia Rocher
Michael Schwartz-
Wright
Joshua Semless
Mark Shirian
Peter Smith
Daniel Studin
Brad Thornton

Students Abroad
continued from page 1

| started the semester with pre-conceptions about Africa, want-
ing to possibly work in one of its emerging markets. With four
illuminating months behind me, my desire to work on this conti-
nent remains strong. My understanding of Ghana has grown, but
is by no means fully developed. | have gained the passion and
skills (especially these past three years at the Tisch Center) to
pursue my dreams, which keep evolving and being reinforced by
new knowledge. Now, | have a promising venue where these
goals can unfold.

Enada Jang, B.S. Hotel and Tourism Management, '10
NYU in Shanghai

Enada with other NYU students in Shanghai at The Bund, across from the Pudong
Financial District.

In fall 2007, | studied at the NYU Shanghai campus for four months.
It was a remarkable experience because living in China required
changing my attitude toward the way | conduct my daily life. Due to
the language and cultural barriers, | was easily frustrated at simple
situations, such as ordering lunch at a restaurant. Being helpless in
so many situations was a humbling experience that taught me to
laugh rather than to get angry when facing problems.

China was only my second international experience, yet from this trip,
it was quite apparent that the elements of hospitality—food, a roof to
sleep under, entertainment—do not require translation. They are uni-
versal. In the midst of all my frustration caused by the cultural barri-
ers, | realized that it was easy to quickly forget that human emotions
are universal, too. Once | was able to genuinely laugh at the new and
sometimes difficult and awkward situations, everything seemed to fall
into place.

Now that | am back in New York, I’'ve made an even more impor-
tant realization—that this attitude not only applies to living in a
foreign place, but also at home.

Lara Fischer-Zernin, B.S. Hotel and Tourism Management, ‘09
NYU in Buenos Aires

| studied Spanish in both high school and college, and have wanted to
become fluent by immersing myself into a Spanish-speaking culture.
Last fall, when NYU announced a new study abroad site in Buenos
Aires, the capital of Argentina, | knew | had found my opportunity.

Since my group is the first to have studied at the site, we were able
to voice our opinions and have, in a sense, helped to form the pro-

gram that will be offered in future years. The center is beautiful, the
staff are always available and happy to answer all of our questions,

and the apartments are perfect.
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Though the coursework is great and the teachers are excellent, I'm
learning almost as much outside of the classroom from the local
residents. Everyone is so nice and open to American students. They
are so honored that Americans are taking the time to learn about
their language and culture that they will spend hours talking to you
about who they are and what it means to be Argentinean. People
always offer advice on where to go and what to see, so that at the
end of the day, | can honestly say that | have experienced Buenos
Aires like a true Portefio, as the inhabitants of Buenos Aires are
known. It is great to be able to walk through the streets of one of
South America’s largest and most cosmopolitan cities and feel like |
have become a part of it.

Editor’s Note: The following student participated in a study abroad
program independent from NYU.

Avery Fletcher, M.S. Hospitality Industry Studies, ‘08

Through an e-mail from the NYU career-work-abroad forum, |
learned about Work Experience Down Under (WEDU), a program
in Australia and New Zealand sponsored by Camp Counselors USA
(CCUSA). At that moment, | realized | could experience the hospi-
tality industry from an international perspective.

CCUSA acts as a resource and a home base in the job search and
settling in process. Most of the legwork for getting a job is left to
your own initiative.

After arriving in Sydney, | exhausted the contact list that | brought
from the U.S. (compiled with the assistance of various professors
and colleagues). | then began submitting my résumé to the top job
agencies in Sydney. Within days, | had a temporary position with
Accor Hotels Asia Pacific corporate headquarters in the Furniture
Fixture and Equipment (FF&E) department, which | was able to
finesse into a three-month consulting contract. My time at Accor
was spent creating FF&E brand standards for their top four Asia
Pacific brands. This project took me to properties all over New
South Wales and Victoria as | cataloged every piece of FF&E on site.
The manuals that | created are now given to the General Manager of
every new and existing Accor Asia Pacific property to facilitate
FF&E ordering.

From Sydney, | moved to Queenstown, New Zealand, where | found
the barriers to entry a bit harder in this close-knit resort town. The
off-season, my industry inexperience, and the fact that | was a for-
eigner were all fighting against me in my goal to get a position in
the front office of a four- or five-star property.

But | persevered, and it paid off as the front office manager

of the Outrigger at the Beacon hired me. Over the next six
months, | gained a wealth of knowledge. Because of the small
team size, | was able to try a variety of tasks. On any given day,
I might be sitting at the front desk, running night audit, working
on marketing surveys, or assisting the General Manager with the
property rebranding.

At the beginning of my time abroad, | had a few questions that |
wanted to answer about my future career goals. Do | want to work in
a big city or a small resort town? Do | want to be based on-property
or at corporate headquarters? If on-property, do | want to work at
the front of the house or behind the scenes? | have learned that | pre-
fer the diversity of a thriving metropolis and the excitement of the
ever-dynamic on-property luxury end of the market. Armed with
these goals, | returned to New York City to continue my classroom
education at the Tisch Center.

Angelo Solomita, Tisch Center Scholar, B.S. Sports Management
and Leisure Studies, 08, and a sports columnist for Washington
Square News.

Editor’s Note: The Tisch Center’s Scholars Program fosters leadership
skills, global awareness, cultural sophistication, and a commitment to
community. Based on academic excellence, a select group of juniors
and seniors are invited to join the program, giving them the opportu-
nity to study special themes or topics in depth. Students conduct a
weeklong study of an area of sports, tourism, and hospitality busi-
ness in another part of the world and return to share their findings in
class. This article is an excerpt from Angelo’s column in the March 27,
2008 issue of Washington Square News.

A
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Left to right, back row: Dr. Ginger Smith (academic chair), Colleen Dolnik, Hoda Abd EI A
Zim Ali Meetwali (tour guide), Jason Flynn, Peter Smith, Angelo Solomita; front row: Tatum
Thomas (assistant director), Jerllin Chang, and Ashley Graf in front of the Great Pyramids.

When you think of Egypt, what comes to mind? Probably not sports.
The proposal for our trip was to study the effect of football (soccer)
on women in breaking down traditional barriers in a Muslim culture.

Our Egyptian ambassador was women’s soccer pioneer, Madame
Sahar El Hawari. When we first met her, she was dressed in jeans
and a jacket, a stark contrast from the more conservatively dressed
women we had been exposed to in Cairo. Dr. Hawari’s story is a truly
amazing one that culminated with her becoming the first Arab
woman to be named the International Olympic Committee’s Woman
of the Year in Sports in 2003.

Dr. Hawari was brought up on football. Her father was a famous
Fédération Internationale de Football Association (FIFA) referee
and an integral part of the Egyptian Football Association. When

he tried to explain to his daughter that women and football were
fundamentally at odds with their culture, she wouldn’t listen to him.

She made it her life’s work to foster a woman’s football league in
Egypt and was undeterred by those who insisted it was purely “a
man’s game.” She started recruiting at a grassroots level, pursuing
every lead from upper to lower Egypt. Her approach was unique.
She would take girls into her home and support them with every-
thing from food to clothes. The girls spent the next five years with
Dr. Hawari and trained vigorously.

To increase awareness of the club, she took her players across the
country to entertain at various festivals. They played a looser style of
five-on-five football, as a way of introducing the country to the idea
of women playing the game.

During our trip, we had the opportunity to see Dr. Hawari’s youth
team prepare for an international showdown in the Women’s Youth
World Cup Qualifier. Seeing the fruits of her labor in action made
Dr. Hawari’s hard-won efforts come full circle for all of us. Her
ability to persevere through tremendous resistance also made us
think twice about the “struggles” of women’s soccer in the U.S.
The entire trip was an eye-opening experience. ¢
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Alumni Update

Reports and firsthand accounts from our undergraduate, graduate,
and continuing education alumni about their professional lives.

Matt Gomberg, B.S. Hotel and Tourism
Management, 06

“When | first entered the hospitality indus-
try, | was 18 with a vision to be a general
manager. With no prior formal training, |
began my career at The Ritz-Carlton New
York, Central Park. Celebrities, royalty,
diplomats—the rich and famous—would
walk through the doors and it was my job
to greet them. | was the envy of my peers.

But where was | going with this experi-
ence? If | were really going to get ahead in
this business, | realized that | needed a
college degree. Applying to the hospi-
tality program at the Tisch Center was the
smartest decision | could have made for
my career. Being ‘in and of the City’

offers wonderful experiences for many
NYU students, but for hotel students—

it’s a playground.

All of the professors in the program had
such an impact on me, both personally and
professionally. They helped make me a bet-
ter hotelier and a better person in general.

| am still working at The Ritz-Carlton, but
as a housekeeping manager now, and |
love every minute of it. In my position, | am
learning about the ‘Heart of the House’
and the operation of the hotel has shown
me how much impact the ‘Ladies &
Gentlemen’ behind the scenes actually
have on the guest’s experience.

There are many opportunities that lie ahead
for me. | have aspirations of becoming a
rooms executive, and later on, a general
manager. The one thing that | am proudest
of is that | am an NYU graduate, and with
that degree, anything is possible.”

Amira Gertz, B.S. Hotel and Tourism
Management, ‘00

“After graduation, | started working in the
hotel industry, but quickly discovered my
passion was food. First, | worked for a
wholesale food company. Later, | moved
into catering, where | found that | loved
designing menus, planning events, and
working with chefs. As a founding member
of the Pineapple Society (the undergraduate
student club now named the Hospitality
Business Society) at the Tisch Center, | was
the one who always planned the events and
parties, so it makes sense that this was the
direction my career was to go.

In 2004, | joined Sebastians, a food-
service provider of catering and special
events services, where my career contin-
ues to flourish. As catering and event
sales manager, | have planned and exe-
cuted events in landmark locations, such
as the New York Public Library, Radio City
Music Hall, Nokia Theatre, and the
Museum of the City of New York. A recent
thrill was online coverage of one of my
events by BizBash, the leading trade
media for the event industry.”

Matt Slatus, B.S. Sports Management and
Leisure Studies, '06

“As part of my studies at NYU, | completed
an internship in the corporate sales and
marketing department at Major League
Baseball. This led to a full-time job offer

as a sales manager with the Staten Island
Yankees, which | accepted upon gradua-
tion in December 2006.

Prior to the 2007 baseball season, the
Staten Island Yankees team was purchased
by Mandalay Sports Entertainment, a divi-
sion of Mandalay Entertainment Group. A
few months later, | was promoted to direc-
tor, corporate partnerships. My responsibil-
ities include selling corporate partnerships
and supervising all sponsorship activation
and servicing. | also oversee marketing and
ad placement.

My career has advanced more quickly than
| expected. | owe a lot of my success to
some very talented and encouraging peo-
ple. At NYU, Professor Wayne McDonnell
always impressed me with his vast knowl-
edge of baseball and his understanding of
the business. Each class | took with him
helped me in my career. Professionally, Jon
Spoelstra, one of Mandalay’s presidents,
has been a great mentor. Jon’s marketing
philosophy—that sports teams are able to
reach many, many people and not just fans
who attend games—dictates the way | con-
duct business every day.

As | continue on my career path, | know
that the skills | gained at NYU will continue
to assist me in all my future endeavors.”

Peter Krasny, M.S. Sports Business ‘06

Peter is the facility and events manager for
New York University’s Department of
Athletics, Intramurals, and Recreation. He
serves as the on-site event manager for all

NYU home varsity events and champi-
onships, and is responsible for the day-to-
day operation of the Palladium Athletic
Facility. Additionally, Peter is responsible
for securing and negotiating corporate
sponsorships for the department’s Tear It
Up! campaign, which is designed to
increase attendance at sporting events
campuswide.

Mike Diegnan, M.S. Sports Business ‘06

Mike is the senior broadband producer for
NBCSports.com, based in Stamford, CT.

He is the manager of a crew of eight produc-
ers, editors, and production associates. Mike
is also working with NBCOlympics.com,
which will be streaming more than 2,200
hours of live event coverage for the 2008
Beijing Olympics. Before joining NBC in July
2007, Mike worked at MLB.com for four
years, where he was a senior producer of
original video content.

Michelle Chianese, Certificate in Meeting,
Conference, and Event Management

“Initially, | took this certificate to help with
my event planning job in the continuing
education department of NYU’s School

of Social Work. The semester after | com-
pleted my certificate, my husband was
transferred from his firm’s New York
office to its Nashville, TN headquarters
and | had to leave a job that | loved. |
quickly found a position with the Crohn’s
& Colitis Foundation of America’s (CCFA)
Tennessee Chapter. | was hired to work on
fundraising events. In the interview, my
prospective boss commented on my
certificate, saying that it would be a great
asset for my new job.

Nearly two years later, | am still working
for CCFA and using the skills | gained from
the certificate program. | use negotiation
skills while securing space for our events,
efficiency tips that | learned from the PC
applications classes, methods of organiza-
tion for the day of event, and a host of
other methods that are incorporated into
my everyday thinking.

All my instructors were leaders in their
fields; practicing what they teach. In par-
ticular, Ulla Buchner-Howard and James
Spellos were both very encouraging and
eager to help in any way that they could.

| highly recommend this program to any-
one interested in honing event planning
skills or for those who would like to start a
new career.” ®






